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1. EDITORIAL
Editing an open access journal like the Sport&EU Review, even if backed by a vibrant
and growing community such as Sport&EU’s, can sometimes be a bit tedious. Within
our editorial team, this occasionally leads to e-mail exchanges and discussions about
what our main objectives really are (or should be). If, in fact, we at times witness
difficulties in soliciting article submissions, there seems to be an ever increasing
amount of columns, reports, comments and announcements to circulate. Does this
indicate that we should consider going back to the “pure” newsletter format? Or
should we step up our efforts as editors to spread the name and enhance the prestige
of the Review in order to avoid such a step backwards? But what about the
community which is primarily addressed by the Review? At the end of such
discussions, we usually tend to come to the conclusion that there are certainly a lot of
promising and interesting papers out there which could make an appearance in this
Review.
Hence, we emphatically ask you to consider the Review as an outlet for publication
(not only something to be regularly read). We think it is an asset of the Sport&EU
Review to offer a publication opportunity for excellent work done by young
academics, too. We like the approach to have a journal which also publishes work in
progress. Needless to say that we secure the proper quality of all the papers
published, especially through a peer review process. And here we can report some
success: recently, we have recruited a number of respected senior academics to our
pool of reviewers. In order to maintain anonymity, let us simply state that they come
from all over Europe, e.g. Germany, Greece, Estonia, Italy, Portugal, the Netherlands,
the UK, and even the United States. This indicates that the Review has some standing
and is being followed. To sum up, if you, dear reader, have a paper which could be of
interest to this journal’s concerns, if you have a colleague who might be interested in
“testing” a paper received well at a conference but that is nevertheless still at the stage
of “work in progress”, or if you know of an excellent Master’s thesis: Please consider
the Sport&EU Review as a possible venue for publication.
Another issue came to mind when we talked about recent conference experiences. At
an event last year, in a discussion after a panel on European sports policy, a colleague
sighed and remarked that this was just another occasion where most people in the
audience (and those speaking in front of them) were talking and debating football,
not sports in general. The word she used for this phenomenon was “footballism”, a
catchy term which lingered on afterwards in the minds of those who were there. To be
honest, two of us in the editorial team also did not reflect much about occasionally
using “sport” and “football” rather interchangeably in their work, while in the end:
writing about football in Europe. And, indeed, one could make the case that because
football directs a huge amount of media and societal attention, it is in some ways a
sort of a trendsetter or a focal point which helps to make “sport” in general a
prominent theme. On the other hand, football (as all forms of sport) has its
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peculiarities, and its drawing on a huge amount of emotional (and other) investment
might also come to the detriment of other sports. When Betty Heidler, a Germanborn hammer thrower and current world record holder was asked about issues of
recognition and support in a TV debate on sports immediately after the London
Olympics (ten thousands of spectators at the Olympic Games, only a few hundreds or
thousands at best at national events as compared to the ever-sold out Bundesliga
stadiums), she replied quite similar to the colleague who had complained about
occasional footballism in academia. Basically, she answered that football and other
sports (e.g. track and field) are “on different planets”, be that with regard to issues of
fandom and spectatorship, but also concerning sponsorship, society-wide recognition
and media attention. Even the then Secretary General of a major European sports
federation once said in an informal talk that their sport aimed at remaining the
number one sport in Europe because “football is not a sport: football is a religion”.
Interestingly enough a lot of people do sports other than football. And even with the
issue of fandom and (passive) interest, figures do not seem to be that one-sided. A
recent e-mail exchange on the FREE (Football Research in an Enlarged Europe)
mailing list on the data of the UK Premier League Fan Survey underscored this. It
revealed that 70% of the female and 39% of the male population (in the United
Kingdom!) seem not to be interested in football at all, and only 5% of women and 18%
of men attend football games at the stadium regularly. At first glance, one would have
betted on higher popularity ratings! On the other hand, as a colleague replied, this
means that 61% of the male and 30% of the female population in the UK report an
interest in football which sounds more impressive if you want to make the case of a
“hegemonic role” for football vis-à-vis other sports.
For us as editors, these discussions imply that we have to be aware of the fact that we
publish a journal for the Sport&EU community. For you as readers and potential
contributors, this might remind you, especially those not primarily interested in
football, that it is also up to you to live this spirit and articulate your work and
concerns. When the current editorial board applied for this function, we stated that
we regarded it as our task, among other things, to solicite “more contributions on
non-football related sport issues”. As we still see this as a worthwhile undertaking, we
thought it might be interesting to look back at how the Review has fared so far
regarding such a balance. Since its inception (as the Review in its current form), 12
research articles, legal commentaries and forum debates have been published. Of
those, half of the contributions (6) dealt with general sports (governance) issues, one
was directed at a sport other than football, and five articles (including the issue you
are reading, one forum debate and one short forum contribution) focused on football
matters. On this basis, we would argue that the Sport&EU Review has not fallen prey
to “footballism”. A slight bias towards football themes might nevertheless have come
through the backdoor: the giant FREE research project – which we consider as a
landmark project and of which we are happy to have a regular report – casts his
shadows; books sent to us for review are often football-related etc. Do not
misunderstand us: We wholeheartedly welcome contributions on football! But,
especially to those interested in other sports such as track and field, running, cycling,
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handball, basketball, tennis and others: we also welcome submissions on other sport
activities in their relation to governance structures and EU-level decision-making!
Only a few days separate us from this year’s conference of the Association for the
Study of Sport and the EU which will take place in turbulent Istanbul later this June.
As we eagerly await this event, a brief look at the programme – published in the
following pages – might even enhance your pleasant anticipation. Keeping in mind
the above discussion, do also have a look at what the balance between football- and
non-football-related papers will be!
But first, dear readers, we hope that you will enjoy the new issue of the Sport&EU
Review. In this issue’s research article, Mahfoud Amara and Borja García-García
interrogate the recent Arab investments in European football clubs, especially in
terms of whether the media frame such foreign “takeovers” as either threats or rather
opportunities (or both). In a forum contribution, Karen Petry and Patrick Duffy
report on the activities of the European Network of Sport Science, Education and
Employment (ENSSEE) regarding the implementation of EU policies directed at
improving the quality and effectiveness of education and training systems in sports
and physical education. The FREE Kick has become a regular column in the Review
by now – in its fourth instalment, Albrecht Sonntag takes a wider perspective on how
football research arguably can contribute to analysing and understanding European
collective memory, a task which was at the centre of attention at FREE’s last
conference in Stuttgart. Taking up the debate on violence in sport which started in
the previous issue of the Sport&EU Review with Bart Ooijen’s contribution from the
perspective of the European Commission, Jonas Havelund and Lise Joern reply with
an eye on recent practices to categorise supporters. As a follow-up, Delroy Alexander
from the Caribbean Sacred Sports Foundation again directs our attention at this
year’s Sport in Black & White event in St. Lucia. Finally, Geoff Pearson’s new and
impressive book ‘An Ethnography of English Football fans’ has been reviewed by
Alexander Brand, and, as usually, upcoming Conferences and Events (most notably
this year’s Annual Sport&EU Conference in Istanbul) as well as Journals and
Resources of interest to our community are reported in the last part of the Review.
We hope you enjoy reading this issue of the Review and would be pleased to hear
from you – either in form of submissions or comments to be published in the next
issues. And, again, we could not be more serious in saying: do not miss the
opportunity to have your say.
Alexander Brand, Simon Ličen, and Arne Niemann
Co-Editors
review@sportandeu.com
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2. ORIGINAL RESEARCH
Media perceptions of Arab investment in European football
clubs: the cases of Málaga and Paris Saint-Germain
Borja García and Mahfoud Amara1
Abstract
One of the most visible consequences of the recent liberalisation and
commercialisation of European football is the growing level of Arab capital
investment in the European football market. Several professional football clubs in
England, France and Spain have been taken over by Arab investors. Set against a
background of mistrust towards foreign citizens in the continent, this paper aims to
ascertain the perception of recent Arab investment in European football markets.
This is a first stage in a larger project that will include, in due course, a wider
selection of case studies and a wider variety of media outlets in the analysis. This
paper presents the case studies of two clubs recently taken over by Arab investors:
Paris Saint-Germain (PSG) in France, and Málaga CF in Spain. The paper sets to
elucidate, whether Arab investment is perceived as an opportunity for development
or as a risk to the identity of the clubs, or both. To do so, the case studies address
three different dimensions: economics, regulation, and identity. The paper employs a
qualitative methodology through thematic analysis of selected publications in the
French and Spanish press.
In terms of structure the paper first discusses the global and local dynamics of sport
on the Arabian Peninsula, particularly the network between business and politics.
The second section addresses the question of the governance of football in relation to
the shift of power from Europe and South America to elsewhere in the world. The last
section is devoted to the analysis of the case studies: PSG owned by Qatar Sport
Investment and Málaga CF (hereafter referred to simply as Málaga) owned by Qatari
Sheikh Abdullah bin Nasser Al-Thani. The main conclusion of our analysis is that
Arab investment in these two clubs has been cautiously welcome. There is a dual
discourse whereby positive perceptions of the takeovers are constantly
counterbalanced with apprehension of a possible loss of the clubs’ history and local
identity. It is difficult to separate the positive and the negative perceptions in the
discourse. Both run in parallel constantly and it is not possible to conclude whether
one or the other is prevalent.
Keywords: Football, Qatar, foreign owners, media, Arab world, Europe, governance

Both authors are with the School of Sport, Exercise and Health Sciences, Loughborough University,
UK. Corresponding author: b.garcia-garcia@lboro.ac.uk.
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Introduction
During the last two decades, Europe has witnessed two parallel processes. On the one
hand a vast economic development and commercialisation of society. On the other
hand, processes of globalisation have profoundly transformed European society. As
Lincoln Allison (1998) ably puts it, sport is probably civil society at its best and, in
consequence, it is not surprising to see both commercialisation and globalisation
converging in the sphere of sport. In this paper we focus on football. The game has
not escaped social and other transformations because, as Anthony King argues,
football is nothing more, but also nothing less, than an almost perfect reflection of
social and economic processes (King 2002). The last two decades have seen football
being transformed, thanks to the development of the audiovisual industry, from a
relatively minor commercial venture to a multimillion euro business sector.
The massive commercialisation of European football brought about many changes,
such as new competition formats to take advantage of lucrative contracts with
broadcasters, among many others (King 2003). Richard Parrish and Samuli
Miettinen (2008) pointed out, however, that for some time one of the paradoxes of
the transformation of European football was the different globalisation levels within
the sector.2 They highlighted the fact that, whilst the players market was immediately
liberalised in 1995 following the ruling of the Court of Justice of the European Union
(CJEU) in the Bosman case3, the exploitation market (that is the organisation and
commercialisation of competitions) remained mostly divided along national lines. In
other words, whilst club squads were profoundly globalised with an influx of foreign
players, the ownership and business models of the clubs themselves remained rooted
to relatively parochial levels. Furthermore, the exploitation of commercial football
rights remained segmented along national lines as well. This was, of course, to be
transformed. Probably the first step in the globalisation of football as a business was
the expansion of the leagues to foreign markets, such as the Far East, where the
English Premier League was pioneer. Another level was reached with the interest of
foreign broadcasters in major European football competitions. Finally, the recent
ruling by the CJEU in the Murphy case4 has demonstrated the unstoppable
globalisation of football’s business model. The English Premier League is now aware
that it cannot sell its foreign broadcasting rights on a country by country basis, at
least within the European Union. That is however outside the scope of this paper, but
it serves to illustrate the level of football’s globalisation.
Perhaps one of the last fortresses of ‘traditional football’ began to fall when European
clubs accepted foreign capital, first, and full foreign ownership afterwards. This paper

On the transformation of European football more generally, see Niemann et al. 2011.
Jean Marc Bosman v. Union Royale Belge Sociétés de Football Association, case C-415/93 [1995]
ECR I-4921.
4 Football Association Premier League Ltd and Others v. QC Leisure and Others; and Karen Murphy v.
Media Protection Services Ltd. Joined cases C-403/08 and C-429/08.
2
3
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focuses in the latter. Manchester United and Liverpool now have American owners.
The Italian family Pozzo are owners of Udinese in their own country, but they have
also acquired Watford in England and Granada in Spain (BBC Sport 2012). Blackburn
Rovers, another English club, is controlled by Indian poultry tycoons, the Venky’s
family (Harris 2011). This is just to name a few. This paper focuses particularly on the
growing level of Arab investment in European football. Whilst foreign ownership of
football clubs is interesting per se, the social and cultural connotations of the new
owners of Arab origin raises even more poignant questions. There is no need to
explain that cultural, political and social tensions between the Arab-Islamic and the
western cultures have risen since 9/11 which, according to some political analysts, is
merely the spectre of a ‘clash of civilizations’ between ‘Islam’ and ‘the West’
(Huntington 1993)5. Thus, it is pertinent to ask how European society perceives the
arrival of Arab multimillionaires into football, one of the latest fortresses of local,
regional and national identity. The increasingly important role of Arab investors in
European clubs raises questions of cultural differences, feelings of belonging and
images of ‘the other’, but it also brings to our attention wider issues of football
governance and the distribution of power in the geopolitics of the game. With the
recent (and for some, controversial) decision to award the 2022 FIFA World Cup to
Qatar, it seems that a new focus of power in football governance is emerging to
challenge the traditional dominance of Europe and, to a lesser extent, South America.
Thus, this paper asks a very direct, yet complex, question: How are these new Arab
owners perceived in the communities where their clubs are based? As this is certainly
a very wide topic, we have decided to start with a modest approach, restraining
ourselves in this first stage to case study research through analysis of the perceptions
in local and national written media. We have selected two case studies, which shall
help us to examine the merits of this topic for further research. Therefore, the paper
takes on the cases of Málaga and PSG, both clubs recently bought by Arab capital. We
base our investigation on thematic analysis of written media. For the case of PSG,
analysis is based on the coverage of a national news magazine (Marianne), whilst the
case of Málaga involves one local (Diario Sur) and two national (El País and El
Mundo) newspapers.
Following this introduction, this paper now proceeds in five steps. First, we provide a
concise literature overview of the process of football globalisation and the role that
Arab capital has played in the internationalisation of the European game. This sets up
the analytical framework, emphasizing that foreign capital takeovers are one of the
key features of football’s commercialisation and that Arab capital investment in the
European game is rising exponentially. Second, we discuss the methodological
considerations of our study. We then move to present the paper’s empirical research.

Politicians in the U.S. Congress from both parties expressed anger for the sale of port management
businesses in six major U.S. seaports to a company based in the United Arab Emirates (UAE) The
Dubai Ports World. “They expressed concern over the security implications of an Arab state-owned
company being given access to U.S.” (see Beisecker 2006).
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The third section focuses on the case of PSG, whilst the fourth section deals with
Málaga’s takeover. Finally, the conclusion summarises the main finding and
discusses avenues for further research.

Evolution and ‘glocalisation’ of football
Before moving to the analysis of the reactions to the takeovers of Málaga and PSG, it
is necessary to provide some background information on the economic and social
processes that underpin the transformation of European football. This section
presents a succinct review of the literature in two main areas: First, on the evolution
and globalisation of football in Europe; second, on the strategic planning of Arab
investment in sport and its impact on the mentioned globalisation of the game.
It is necessary to start with a short overview of how football evolution has been
conceptualised. Richard Giulianotti (1999) provides here a very useful division of the
evolution of football. He argues that three clear stages can be differentiated:
‘traditional’, ‘modern’ and ‘post-modern’. The ‘traditional’ period lasted until after the
First World War, and it was marked by ‘the establishment of the game’s rules, their
international diffusion and the formation of national associations to administer the
sport, under the aegis of ruling elites’ (Giulianotti 1999: 166). The ‘modern’ era of
football is sub-divided into three periods. ‘Early modernity’ is the first of these three
sub-divisions, running from the 1920s to the Second World War. During that time the
Olympic Games and the World Cup cemented football’s global status. During this
period football became the major national sport in Europe and Latin America, players
started to emerge as national heroes and earn better than average wages, but they
lacked long-term security (ibid.: 167). The ‘intermediate modernity’ of football lasted
from the post war period to the early 1960s. In this period continental confederations
of national football associations (such as UEFA) emerged as another tier of
governance for the game, and, above all, television became more prevalent in family
homes, making the skill of top players known world-wide (ibid.: 168). ‘Late
modernity’ ran from the early 1960s to the late 1980s. Consumer culture and youth
culture had a massive impact on the game, with players becoming superstars and
icons of modernity (Manchester United’s Northern Irish star George Best is one of
the best examples); revenues from sponsorship and merchandising started to
overcome gate-receipts as the first source of income for clubs (ibid: 168).
Football in the ‘post-modern’ era began in the late 1980s and it has been evolving
ever since. It has entailed a major commercialisation of the sporting activity and the
influence of television companies in controlling clubs and financing the game
(Giulianotti 1999: 168). Brand new or totally refurbished stadiums became a symbol
of this new era of football, where television deals and ticket distribution policies
maximise income, but may in turn damage the interests of the most dedicated
supporters (ibid: 169). In the ‘post-modern’ era fans represent a new middle class, ‘a
new kind of football spectator keen to produce and consume a variety of football
media’ (ibid: 169). With television revenues multiplying the benefits of top clubs,
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tournaments have become a huge business and the elite players enjoy ever higher
wages, especially after the 1995 Bosman ruling. This paper, of course, delves right
into what Giulianotti labelled as the post-modern era of football. We could also
perhaps refer to it as the ‘glocal’ era (Giulianotti and Robertson 2004) of football
business.
The business and governance of ‘post-modern’ football
Having conceptualised the evolution of football to its current days, we turn now to a
review of the business and governance issues raised by the development of football as
an industry. The objective is to analyse some of the characteristics of this new postmodern era of football that has been described by Giulianotti and others in the
literature. Perhaps the most prominent characteristic of this new era of European
football is commercialisation (García 2010; Downward et al. 2009; Hamil and
Walters 2010). The commercialisation of European football has gone hand in hand
with the increase in revenues from selling of the game’s broadcasting rights. The
economic growth of European professional football can be measured through some
indicators, such as the revenue generated by Europe’s top professional football
leagues, the so-called big five (i.e. England, France, Germany, Italy, and Spain), as
illustrated in the following table:
Table 1. Total revenue of the big five European leagues (in Million €) (Deloitte
2011)
Premier League

Ligue 1

Serie A

Bundesliga

La Liga

1999/00

1,219

607

954

681

722

2000/01

1,557

644

1,027

880

676

2001/02

1,747

643

1,017

1,043

776

2002/03

1,791

689

1,042

1,108

847

2003/04

1,977

655

1,052

1,058

953

2004/05

1,975

696

1,219

1,236

1,029

2005/06

1,995

910

1,277

1,195

1,158

2006/07

2,273

972

1,064

1,379

1,326

2007/08

2,441

989

1,421

1,438

1,438

2008/09

2,326

1,048

1,494

1,575

1,501

2009/10

2,479

1,072

1,532

1,664

1,622

2010/11

2,742

1,080

1,700

1,730

1,730

+125%

+78%

+78%

+154%

+139.6%

Table 1 provides a simple snapshot of the rising income levels of professional football
in Europe. These five leagues are by far the more commercialised as they have access
to the largest television markets in the continent and overseas. It can be seen how
European football has doubled its income in the last decade of the 20 th century. For
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the German Bundesliga, the income has risen by a staggering 154 percent. These
figures also provide one of the justifications for our case study selection, Málaga and
PSG. Both are clubs involved in the so-called Big 5 European Leagues; that is to say,
the richest football competitions in the continent. The former belongs to the second
richest league, whilst PSG, in France, anchors in a slightly less affluent football
market, yet prominent enough. The data presented above clearly show the increasing
and rapid commercialization of football, which is inherently related to the process of
globalization or ‘glocalisation’ (Giulianotti and Robertson 2004) that the paper seeks
to explore.
However, table 1 does only provide an indication of the positive side of post-modern
football’s commercialisation. The increase in revenue has also lead to an increase in
players’ wages, among other things. The current average income-to-wages ratio of the
English Premier League is 70 percent (Pitt-Brooke 2012). That is to say, English top
clubs have to dedicate more than two-thirds of their income to pay their players. That
excludes any other expenses. It is not unheard of football clubs in Europe that exceed
the 100 percent. That is to say, their wage bill each year is bigger than their income
(see Deloitte 2011). Thus, it is not difficult to find academic accounts arguing that the
finances of European football are out of hand. Hamil and Walters (2010) point out
that despite the income level, football clubs have amassed serious levels of debt that
could question their existence as a viable businesses. Thus, clubs in Europe are in
need of extra capital to cover the debt accumulated by an ever increasing wage bill
(see Deloitte 2011 for a detailed analysis of the increased wage bill in European
football).
Against the backdrop of economic recession in the continent, it is difficult to find
capital investment of European origin in any sector, let alone sport or professional
football. Therefore, investment comes from those economies that are not in recession
and can generate gains to be invested. It is outside the scope of this paper to enter
into detailed analysis of the origin of European football clubs’ new foreign owners,
but it is well known that the current economic powers include China, India, Brazil,
Russia and the Gulf region among others. In this respect, another one of the
consequences/indicators of a post-modern football era that is characterised by
commercialisation is the takeover by investors as a way of injecting capital into the
clubs. Over half of all English Premier League clubs now have majority shareholders
who are not of British origin; the Championship (English football’s second tier) may
be moving towards a similar trend, as is the rest of European leagues (Millward 2012,
see also Nauright and Ramfjord 2010) Crucially, these are increasingly Arab
investors.
Debates on the consequences of football’s post-modern era of commercialisation
raise a further important question, which is that of governance. The governance of
football has been traditionally described as a pyramid, whereby the Federation of
International Football Associations (FIFA) sits at the apex. Immediately below, the
continental associations, such as the Union of European Football Associations
(UEFA) or the Asian Football Confederation (AFC) are the governing bodies at
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continental level. The pyramid then goes down to the each country, where national
football associations, professional football leagues, clubs and players used to be
firmly situated at the bottom of the pyramid (García 2007, 2009). For a long time,
the power within the geopolitics of football lied firmly in Europe and, to some extent,
America. As an example, football’s flagship competition, the FIFA World Cup was
always organised in either of the two continents for a long time between 1930 and
1998. It was only in 2002 when Japan and Korea were awarded the first World Cup
outside Europe or America. Since then, the tensions between the traditional focus of
power (the centre) and the periphery has been rising. The organization of the 2010
World Coup in South Africa was the first for the African continent and, to a certain
extent, it did not raise many protests. However, FIFA’s recent decision of awarding
the 2022 World Cup to Qatar, in the Gulf region, has been severely criticized in
Europe, by the press, politicians and football officials alike. There seems to be a clear
tension emerging here, with FIFA’s willingness to take football to new markets, whilst
European football tries to keep its position in the governance of the global game.
Therefore, the increasing influence of Arab capital in European clubs can only add to
this already complex network of economic and political interests.
Thus, in this section we have so far outlined the historical evolution of football and
the economic and governance consequences of the recent commercialisation and
globalisation of the game. We have also pointed out the rise of the Gulf region as an
economic and political power in football’s governance. The available academic
literature has clearly identified the arrival of foreign owners as one of the
characteristics of the commercial development of European professional football. An
increasing number of those foreign owners are of Arab origin, which raises questions
around economic investment, football’s cultural identity in Europe and the relations
between western and Arabic cultures. Having identified this trend, there are still two
key questions to be answered in order to understand this process: why the Arabian
Peninsula is becoming such a lucrative destination for major sports events and
brands? How do we explain the interest of the Arabian Gulf investors in international
football? The paper now turns to outline the main arguments that the literature has
put forward to give tentative answers to these questions. This shall conclude our
review of the literature that provides the context for the paper.
The commercialization of sport in the Arabian Peninsula
Having established the rising importance of Arab capital for European football, this
section now seeks to explain the interests for the investors themselves. It reviews the
strategic decisions made in the Arabian Gulf region that have motivated their
investment in European football clubs. First and foremost, the literature clearly
points out that the interest in football clubs is not just a hobby of a few rich
businesspersons. It is actually part of a well planned wider strategy that involves
other sports beyond football.
Large investments are made in the Gulf countries in the staging and sponsoring of the
world’s leading sports events and in the building of sporting infrastructures. The aim
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is to open the Arabian Peninsula to the world of business and finance and to establish
a global reputation as a leading destination for the staging of international sporting
events. This is clearly illustrated in the following statement by the managing director
of Dubai Duty Free (owned by the Al-Maktoum family):
Whenever and wherever we can, we reinforce the message that Dubai Duty Free is
one of the top airport retail operations in the world, and sports sponsorship is an
extremely effective way of spreading that message (Barnes and Britcher 2004, n.p).

As an illustrative example of the growing interest of the Gulf States in the sport
industry, Table 2 (below) provides examples of major sponsorship deals of state
airline companies with major sports clubs and international competitions. The race to
sponsor major football and sport events, as well as particular clubs, by major Gulf
airlines has been conceptualised as a battle for the domination of the European sport
sponsorship industry (Amara 2012). At this point it is necessary to remember that
these are state-owned airlines and, therefore, they are another instrument of the Gulf
region’s economic and political elite’s strategy to develop their business through the
sport industry (Amara 2012).
Table 2. Sport sponsorship by major Gulf region airlines (Amara 2012).
Company

Emirates

Sponsorship

Type

FIFA

FIFA Partner from 2007 to 2014 (estimated at up £25 Million
per Year)

Arsenal

£357 million naming of Arsenal Stadium until 2021

Paris St Germain

Shirt branding until the 2013–2014 season

Hamburger SV

LED boards at Noordbank Arena from 2006 to 2015

Olympiacos CFP

Fly Emirates’ signage displayed at the Karaiskaki Stadium, the
home of Olympiacos.

AC Milan

Branding and sponsorship at San Siro Stadium until 2010.
AC Milan shirt sponsor since 2010. The shirt sponsorship is a 4
year deal with a reported value of €60 m

Real Madrid

A five-year sponsorship agreement (as partner and official
airline of the club) that has then been extended to become the
club’s shirt sponsor from the 20013-14 season

Asian Football
Confederation

Official sponsor and official airline of the AFC (until 2012)

Rugby Union

Partner of Rugby World Cup 2011; First official sponsor of the
IRB’s panel of international referees until 2011; Title sponsor
and official airline of the London Sevens from 2004 to 2011;
Official shirt sponsor of the England and Samoa Sevens team;
Shirt sponsor of Australia’s Super 14 rugby team until 2013

Yacht racing

Emirates Team New Zealand sponsorship since 2004

Powerboat racing

Sponsorship of the Dubai leg of the UIM Class 1 World
Powerboat Championship since 1992

Golf

Official Airline of 15 golf tournaments

(UAE)
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Cricket

Official partner of the ICC Cricket World Cup 2011

Horse racing

Sponsor of the $3 million Emirates Airline Breeders’ Cup Turf
and the $2 million Emirates Airline Breeders’ Cup Filly & Mare
Turf races at the annual Breeders’ Cup World Championships

Tennis

Official carrier for the Dubai Tennis Championships since its
inception in 1993

Sailing

Official airline partner of Dubai Grand Racing since 2004

Cycling

Airline official partner of World’s First Major Cycling Race Of
2011 in Doha

Field Hockey

Title sponsor of the EuroHockey Nations Championships 2007

Tennis

Official carrier of the Qatar ExxonMobil Open 2011 tournament
in Doha

Cricket

Official airline status with the English Test Match Grounds

Powerboat racing

Sponsor of an international powerboat championship race
(Doha leg)

Golf

Sponsorship of the Commercial bank Qatar Masters

Football

Official airline to Qatar’s bid to host the 2022 FIFA World Cup

Melbourne Stadium

Naming of Melbourne Stadium (Etihad Stadium)

Formula 1

Title sponsor of the Formula 1 Etihad Airways Abu Dhabi
Grand Prix.

Qatar Airways
(Qatar)

Etihad Airways Golf
(Qatar)

Rugby

Main sponsor of the Harlequins Rugby FC, a UK Premiership
rugby team

Football

Official shirt sponsor, partner and stadium naming rights of
Premier League side Manchester City.

Formula 1

Sponsorship of the Gulf Air Bahrain Grand Prix (from its
inception until 2010)

Football

The official sponsor of the Oman Football Association (OFA)
(the national Senior, Olympic, Under-19 and Under-17 teams);
sponsor of Championship football club Queens Park Rangers

Gulf Air
(Bahrain)

Diamond sponsor and official airline for the Abu Dhabi Golf
Championship

As it can be seen, the sponsorship portfolio covers a wide range of sports, clubs and
events, both in Europe, the Gulf region and beyond. To explain the rationale behind
Emirates Airlines’ sponsorship agreement with Arsenal Football Club for the naming
rights of Arsenal’s new £357 million stadium, Sheikh Ahmed bin Saeed Al-Maktoum,
Chairman of Emirates Airlines, states that (Emirates 2013):
Sport sponsorship provides an international platform to connect with our customers.
We believe sponsorship is one of the best ways of getting closer to our customers. It
allows us to share and support their interests and to build a personal relationship
with them. There is no greater vehicle for this than through English football and we
are looking forward to a long and very happy relationship with Arsenal.
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The most spectacular investment, which received worldwide media coverage and
announced a new trend for Arab investment in international football market, is the
takeover of the English Premiership football club Manchester City by Abu Dhabi
United Group for Development and Investment (ABUG). According to a number of
estimates, ABUG paid £150 million to become the major shareholder of the club.
Through Hydra Properties, ABUG is already involved in several sports sponsorship
deals, and is building a new football academy in Abu Dhabi with Italian soccer giant
Inter Milan (Amara 2012).
The saga of Arab investments in the global industry of football has continued with the
takeover, in 2010, of Málaga Football Club in Spain by Sheikh Abdullah bin Nasser
Al-Thani, member of the Qatar Royal family in Qatar, for an estimated cost of €36
million that include the payment of the club’s debt, with the promise to invest €70
million for the building of a new stadium (Amara 2012). In the same year Qatar Sport
Investment (QSI) first acquired 70 percent shares of PSG. In June of 2012 the rest of
the shares (30 percent) were bought by QSI from US company Colony Capital, to
become the sole owner of the club6. The purchase of PSG is part of a wider Qatari
investment in France7. Al-Jazeera bought parts of the broadcasting right of the
French league from 2012-2013 for €61 million a year, and paid the same amount for
the broadcasting (including on internet and Mobile) of 133 matches in France of the
UEFA Champions League. It is worth noting here that the director of QSI is also the
director of Aljazeera Sport and the CEO of PSG.
Kuwaiti investors have also joined the race for the acquisition of foreign football
clubs. On July 10 2012, Al-Hasawi family, who made their fortune in refrigeration
and air-conditioning, announced their takeover of the Championship club
Nottingham Forest8. Table 3 (below) provides some initial figures about the amount
and the type of Arab investments in European clubs.
One could argue that Gulf states’ worldwide investment in sport in general and in
football in particular is facilitated by a strong network between political and business
elites, including members of royal families, states’ sovereign wealth funds (such as
Qatar Investment Authority), local private companies — and foreign associates —
specialised in tourism, retail, hospitality and luxury products (Amara and Theodoraki
2010). This networking between the local and global political and corporate interests
is not necessarily dictated by an orthodox politico-ideological agenda. For instance,
the Arab-Israeli conflict was not an obstacle for the alliance between businessmen

QSI has acquired the remaining 30% stake in Paris Saint-Germain in a deal that values the French
Ligue 1 club at €100 million. Retrieved from http://www.sportbusiness.com/news/185199/qsicompletes-psg-buy-out.
7 It is estimated that Qatar has invested 6 billion euros in France. Qatar Investment Authority has
shares in: France Telecom (1%), Lagardere (13%). LVMH (1%), Total (3%), Veolia (5%), Vinci (8%),
Vivendi (5%). Source Marianne: 5-11 January 2013.
8 Nottingham Forest sold to Kuwait's Al-Hasawi family from Doughty estate for a nominal fee;
Retrieved from http://www.dailymail.co.uk/sport/football/article-2171720/Nottingham-Forest-soldKuwaits-Al-Hasawi-family.html#ixzz2JNVOyNOF.
6
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Table 3. Arab capital investment in European football clubs.
Country
UAE

Club

Investor

Manchester City Abu Dhabi United Group for Development
(England)
and Investment (ABUG)

Investment
€175 million

UAE

TSV 1860
München

Hasan Abdullah Mohamed Ismaik, chair
49 percent of voting rights
and owner of MARYA, a private Abu Dhabi
for €18 million
based investment company sports, design,
construction, real estate, automotive, travel,
energy and oil and gas.

Qatar

Málaga FC
(Spain)

Sheikh Abdullah bin Nasser Al-Thani

€36 million share, €70
million investment

Qatar

PSG (Paris)

Qatar Sport Investment

Total of €140 million (€100
million per year up to 2016
for the transfer of players)

Kuwait

Nottingham
Forest

NFFC Group Holdings Ltd (Al Hasawi
family. Specialised in property, hotels and
air conditioning)

According to estimates, the
planned spending is up to
€30 million.

Source: Own elaboration
from the Gulf region and from Israel. Sulaiman El-Fahim, chairman of the Arab
Union for Real Estate Development, who is also linked with Inter Milan Soccer
Academy in Abu Dhabi, and Al-Faraj family from Saudi Arabia, which is said to be
related to Sabic, the Gulf’s biggest petrochemical company, worked closely with
Israeli intermediates specializing in banking and property for the takeover of the then
English Premiership club Portsmouth FC. The club was previously owned by
Alexandre Gaydamak, French-Israeli businessman of Russian descent, described by
Forbes magazine (2009) as a ‘son of controversial businessman and former
Jerusalem mayoral candidate Arcadi Gaydamak. These nonconformist alliances
between business and politics within and beyond the Gulf region have opened the
door in Europe for speculations about the true agenda behind Gulf States’ global
investments in sport (as well as in other sectors) and its impact on the governance of
sport in general and in football in particular. This is illustrated in the following
statement by Daniel Bilalian, head of sport for the state-owned France Television
Network, reflecting on Aljazeera (BeInsport) investment in France:
These people do not present themselves as wanting a return on their money. It is
political – they want their country to be known […] From an economic point of view,
[Al Jazeera] act unreasonably. The fact is that their priority is Qatar's influence in the
world (Randal 2011)

In conclusion, the investment of Arab capital in European football is just part of a
wider, and carefully designed, plan to increase the economic and political stature of
the Gulf States worldwide. It is characterised by an inextricable combination of
private and public capital, working together with a twofold objective. On the one
hand, Gulf States want to be recognised as important and profitable business
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destinations in a diversity of sectors, not just sport. This basically means their
objective is to attract investment. On the other hand, the Gulf States aim to use their
own capital to invest abroad to establish a wider network of economic, political and
sporting influence. In short, the literature points out that this is a carefully designed
strategy that even bridges over the Arab-Israeli conflict for the benefit of business, if
necessary. In this strategy, sport in general (and football in particular) has been
identified as one of the best opportunities, as it is both a business and a social
venture.
This section completes now the conceptual and historical review of the literature in
relation to our paper’s topic. It has been established how Arab takeovers are one of
the characteristics of European football’s commercialisation. This, in turn, raises
questions of economic management, governance and identity of football clubs. It has
also been pointed out that the increased Arab investment in European football is part
of a wider and carefully designed strategy by political and business elites in the Gulf
Region. The paper turns now to present the results of our empirical research. First,
though, a short section outlines our methodological considerations.

Methodological considerations
Having conducted a review of the relevant literature to set the paper’s context, this
section describes our data collection and strategy for analysis. This paper has used a
qualitative case-study design through inductive thematic analysis of written sources.
The qualitative case study approach adopted in this study facilitates the exploration
of the complex context of glocalisation of football, the international shift of the
governance of professional football and the increase of Arab capital (particularly from
the rich Gulf states) into European football. The idea behind case study approach, as
explained by Yin (2003, quoted in Baxter and Jack 2008: 545) is to ensure that ‘the
issue is not explored through one lens, but rather a variety of lenses which allows for
multiple facets of the phenomenon to be revealed and understood’.
The case studies selected are PSG and Málaga. France and Spain are both dominant
football nations in Europe, among the Big 5 leagues, as it has been explained above.
They are both confronted by strong regional football identities (Basque, Galician and
Catalan regions in Spain; Basque and Corsica in France) as well as by similar global
trends of commercialisation and increased movement of players and capital. Top
clubs in France and Spain are looking for external sources of funding to tackle the
impact of economic recession, which is even deeper in the latter case (see Barajas and
Rodríguez 2010 for details on the financial situation of Spanish football). While
Spanish clubs have been relatively more open to foreign investment, French clubs, at
least until recently (PSG and Monaco), took a more conservative approach to external
funding and particularly foreign ownership. Thus, the selection of the two cases shall
also allow for a comparative approach of the reaction to Arab investment coming
from different traditions of foreign ownership.
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In relation to this paper, Arab investment in Spain cannot be explained only in
rational economic terms, taking into account the shared history of Spain with the
Arab world. PSG as a football club has a unique identity as it is the only top club in
Paris (it is the club of the French capital), while Malaga is comparatively a
smaller/regional club. One could argue that the significance and symbolism of Qatar’s
investment in these two clubs are different. Having said that, both clubs stem from
major cities in their countries and both have a history of prowess and high
achievements. In this case, PSG certainly tops Málaga. The latter, whilst being a
relatively well established club, has not seen major trophies unlike PSG who has even
won European club competitions.
To make the data manageable, for the case of Málaga, we used the Lexis-Nexis
database to access the local newspaper Sur and the national newspapers El País and
El Mundo. Lexis-Nexis provides remote online access to digital content of the
publications, allowing to search by keywords and date, among other criteria. These
three newspapers were chosen as they comprise a local publication in the area of
Málaga and two reputed national newspapers of different ideological line. Whilst El
País is identified with the centre-left, El Mundo tends to align with centre-right
ideologies. The inclusion of a local news outlet is of paramount importance given the
links of football to local identity in Europe (García 2010). Moreover, the most basic
premise of information and communication theory suggests that news tend to be
covered more closely if they are closer to the target public of the media outlet. Thus,
local Málaga media will feature a more comprehensive coverage of their football
team’s ventures than national Spanish media. For this paper the search extended two
calendar months either side of the date of the formal takeover of Málaga by Sheikh
Abdullah bin Nasser Al-Thani, June 10th 2010. The keywords used were ‘Málaga’,
‘compra’ (takeover), and ‘nuevo dueño’ (new owner). As for the French case the
analysis focused on series of articles devoted to Qatar investment in France published
between December 2011 and January 2013 in Marianne Magazine, which
ideologically sits more on the left.
The main research effort consists of analysing the news and articles published during
the period of the take overs. The aim is to describe the relationship and meaning of
different words and phrases used within the text; it is useful for providing an insight
into major opinions and beliefs held regarding the particular subject, identifying the
main consensus of the media as a whole (Gratton and Jones, 2010) . Whilst the limits
of written press analysis are acknowledged, even more in today’s social media era, it
is submitted here that these can still yield interesting results as to how Arab takeovers
are perceived.
Hence, the thematic analysis deployed in this paper is based on an inductive
approach, which seeks to extract themes and make sense of them in relation to the
ways they were constructed/produced in the text, as well as in relation to broader
(societal) contexts. Selected articles were first read and their content coded to allow
the further classification of information and to assign meaning to words and phrases
(Miles and Huberman, 1994). The articles were inductively organised into broader
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themes, which form the basis of this paper. The analysis thus seeks to understand the
interplay between culture, business and politics in the global sport system as depicted
in the two selected case studies. We do not claim that the selected press content is
representative of French and Spanish opinions but they are only illustrative examples
by which we can make sense of the general mood around Arab investment in football
in France and Spain.
The paper now proceeds to present the result of our empirical research. This will be
done in two parts: we deal first with the case of PSG to move then to Málaga.

Qatar, France and PSG: Money and geopolitics
One of the key themes that emerged from French media coverage of Qatar’s
investment in PSG, the club of the French capital, is the link between “money and
geopolitics”. There is an overemphasis of the small size of Qatar, in terms of territory
and demography, in contrast to its huge appetite for business ventures in Europe.
France is described as the door for Qatar’s invasion of Europe. An article published in
Marianne Magazine on 7th December 2011, under the title ‘Qatar invents Sport
Power’9, Qatar is described as ‘a mini-petro-monarchy’, ‘authoritarian’ with the
ambition of becoming ‘a hyper sport power’, being already a media empire, thanks to
Aljazeera News channel.
Organisation de la coupe du monde 2022, mondial de hand 2015, mondiaux
d’athlétisme 2017, premier sponsor maillot du Barça avec la Qatar Foundation,
transport des cyclistes du Tour de France avec Qatar Airways. Et l’appétit glouton de
cette mini-pétromonarchie autoritaire est insatiable, avec la France pour met préféré
[The organisation of the 2022 FIFA World Cup, the 2015 World Championship in
handball, the 2017 World Athletics, Qatar Foundation sponsorship of Barça shirt,
transport of cyclists for the Tour de France by Qatar Airways. The growing appetite of
this mini authoritarian oil-monarchy is endless, with France as a preferred
destination] (emphasis added). (Marianne Magazine, 7TH December 2011).

According to some analysts in France interviewed by Marianne Magazine, Qatar is
building up a network (i.e. a zone of cultural influence) around sport and football. It
is claimed that Qatar has influence in the IOC, presence in major football clubs, it is
leading the Asian Football Confederation, and hosting the 2022 World Cup. Aljazeera
Sport Network owned by the Qatari state has TV rights for major football
competitions/tournaments. These illustrate the international geo-politic strategy of
Qatar in and through sport.
Qatar a des pions au CIO, et s’il a été malheureux avec sa candidature à la présidence
de la Fifa – il a tout de même remporté l’organisation de la Coupe du monde en 2022,
il est à la tête de l’association asiatique (AFC) et présent dans des grands clubs

Since then Marianne Magazine devoted two editions about Qatar: «Comment ils ont livré la France
au Qatar» (5-11 January 2013) and «Le Qatar a l’assaut de la France …et de ses banlieues» (27 April-3
May, 2013).
9
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comme le Barça (Qatar Fondation, sponsor maillot pour plus de 30 millions par an).
La chaîne qatari Al Jazeera Sport est présente dans le monde entier avec des droits
dans beaucoup de sports. Dans ce cas, on parle davantage d’une stratégie
géopolitique internationale dans le sport [Qatar has its agents in the IOC, although it
was not successful with its bid for the presidency of FIFA, Qatar has been successful
for its bid for the 2022 FIFA world Cup. Qatar is leading Asian Confederation of
Football and present in major clubs such as Barça (Qatar Foundation is paying 30
million Euros a year to be the official sponsor of Barça shirt). The Qatari channel
Aljazeera Sport is present everywhere holding the broadcasting rights of many sports.
In this case it is more accurate to talk about a strategy of international geopolitics in
sport] (Marianne Magazine, 7th December 2011).

The same magazine devoted an extended dossier in its January 2013 edition, this
time using a more virulent narrative exemplified in the title ‘CAC 40, Sport,
Television, Banlieues10: they delivered France to Qatar’. ‘They’ here refers to
governments under former president Nicholas Sarkozy (representing the right) as
well as under current president Francois Hollande (representing the left). It is used to
explain the continuity of French governments’ strategy on the one hand, and
questions the ideological divides between right and left in French politics today. The
document starts with the following account, which announces the editorial position of
the magazine, i.e. protectionist and to some extent anti-Qatari.
Sous Sarkosy comme avec Hollande, le richissime émirat dispose des mêmes facilités
pour racheter des pans entiers de notre économie. Que signifie l’appétit d’ogre de
petit pays ? Pourquoi Paris lui ouvre-t-il ses portes ? [Under Sarkozy as under
Holland, the wealthy emirate has under its disposition the same facilities to buy large
chunks of our economy. What is the significance of the bulky appetite of this small
country? Why Paris has opened its doors [to Qatar?] (Emphasis added) (Marianne
Magazine, 5th January, 2013, p. 12).

The opening article goes as far as to question the logic behind offering Qatar the 2022
FIFA World Cup, describing the privileges – bestowing gifts — that Qatar received
from the high sphere of politics in France:
Organiser la Coupe du Monde de football dans un pays ou ce sport n’intéresse
personne et va nécessiter la construction de stades munis de sols réfrigérants pour
pouvoir supporter des températures a 45 C (bonjour Kyoto!) ca n’interpelle personne
dans le monde su sport- pas même Michel Platini- ni dans celui de l’écologie…le
president a meme donne de sa personne en faisant pression dur le président du PSG,
Sébastien Bazin, gérant du fond Colony Capital, pour lui demander de vendre le PSG
selon les conditions du Qatar. Bazin proposait au Qataris 30% du club de foot
parisien pour 30millions d’euros. Après intervention presidentielle, ils en ont
récupéré 70% pour 40%. (ils sont désormais propritaires) [Organising the World Cup

The term banlieues is usually used to describe the periphery or the estates suburbs of French cities.
It is becoming a general term used in the French media to refer to “deviant multiculturalism”, “antirepublicans”, “Islamism” and “social unrest”. Qatar announcement to invest at the level of 50 million
Euros in les Banlieues, targeting mainly small enterprises, has created a controversy in the French
media and particularly among far right circles. The political establishment in France is simply accused
of delivering part of French territory to so-called “Islamist Wahabi ideology”.
10
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in a country where sport does not interest anybody and where it necessitates the
building of stadia equipped with refrigerated floors to support the heat, 45 degrees
(good morning Kyoto!) does not call to mind anybody in the world of sport— even
Michel Platini—nor in the world of ecology…The president himself [Sarkozy] gave his
person in putting pressure on the president of PSG, Sebastien Bazin, the manager of
Colony Capital, to sell PSG according to Qatar’s conditions. Bazin proposed to Qatar
30% of the club for 30 million Euros. After the president’s intervention Qatar bought
70 % of the club for 40 million (they now own 100 % of the club)] (Marianne
Magazine, 5th January, 2013, p. 12).

For Marianne, Qatar investment in sport in France cannot be explained in mere
economic terms. Hence, it is a political phenomenon resulting from the pervert
consequences of globalisation which allows small-peripheral wealthy countries to
acquire tremendous political influence.
The following section analyses the reaction of the local and national press to the
arrival of Sheikh Al-Thani to Málaga. This was not the first takeover by foreign capital
of a Spanish club, but it was the first club taken over by an Arab investor in the
country. Whilst the search included two national newspapers, it is not surprising that
the large majority of the articles returned were published in the local daily Diario
Sur.

Málaga’s perception of their new owner
The analysis of the press reports on Málaga’s takeover has revealed three main
themes. The first two themes could be categorised as direct reactions to the takeover
itself. Basically, the media try to answer a very simple question: will the new owner be
positive of negative for our club? In this respect, there are completely opposing views.
On the one hand, there is a positive discourse that sees a historical opportunity for
Málaga (both the club and the city) to reach new heights in Spanish and European
football. On the other hand, there is a more cautious approach that questions the
motives of the new owners and wonders whether they might represent a threat to the
club’s local history and identity. This is mostly expressed through fears that the new
owners might want to change the club’s colours, the jersey or whether the new
owners will invest in the local football academy or not. Thus, there is both a positive
and a more hesitant (at times negative) discourse around the takeover. What is
perhaps more interesting, beyond the mere presence of contrasting discourses, is that
it is extremely difficult to disassociate both themes from each other. For each positive
account there is almost invariably a more hesitating account. In a way, the perfect
analogy for this is that of a double-edged sword. The takeover is seen as both edges at
the same time, and one cannot be understood without the other.
The third theme identified requires some more abstract reasoning, but it is also
clearly present: the characterisation of the new Arab owners of Málaga. Sometimes
this is simply factual but in other cases it develops into a social construction. The
ways in which the new owners are described in the press make for a very interesting
characterisation. These main themes are now analysed in turn. The section first deals
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with that double-edged approach to the takeover. It then goes on to present the
characterisation of ‘El jeque’, Málaga’s new owner.
Opportunity of development versus the risk to history and tradition
The most common way to describe the takeover of Málaga in the press is the Spanish
expression ‘salto de calidad’ (quality jump). It is expected that the new money will
allow the club to improve its ailing status:
El jeque qatarí es el personaje clave de la nueva trayectoria del Málaga. Está
dispuesto a hacer una inversión importante para que el club dé un salto de calidad y
pueda competir con los equipos más fuertes del fútbol español. Ocupará la
presidencia y ya es el dueño de la entidad desde el pasado viernes [The Qatari sheikh
is the key person in the future of Málaga. He is willing to invest heavily in the club to
give a quality jump in order to compete with the strongest teams in Spanish football.
He will be the club chairman and he is the owner since last Friday] (Diario Sur
2010b).

There is mention of this project being the ‘Most ambitious in Málaga’s history’ (Diario
Sur 2010c) that shall aim as high as playing the Champions League (Diario Sur
2010d). Perhaps the best summary of this feeling is an article in Diario Sur titled
‘Ilusión colectiva’ (Collective excitement), that refers to football as one of the few
possibilities of evasion from the hard economic crisis:
Nos tenemos que agarrar a la pelota, la misma que a nivel local ha ilusionado a la
sociedad por la llegada de un jeque con el que se intuye que podríamos salir de pobres
[We have to rely on football, which at local level is raising people’s hope thanks to the
arrival of the Sheikh. He will, hopefully, take us out of poverty] (Diario Sur 2010e)

The objective of playing the Champions League, which is a symbol of football
prowess, represents perfectly the high levels of hope that the arrival of the new owner
created in Málaga. That was certainly a very positive vision because it had the
potential to raise the level of the club. It has taken two years, but in the 2012-13
season, Málaga has actually participated in the UEFA Champions League, which sees
almost a celebration with a sellout crowd for every game irrespective of the results.
Málaga performed well in the competition, driving high the spirits in the city. Málaga
progressed through the group stages and was only knocked-out of the competition in
the quarter finals by the runners-up Borussia Dortmund.
Thus, the possibility of sporting success linked to new capital is perceived as a
positive outcome of the takeover. In that respect, the origin of the capital is probably
superfluous, as any injection of new money into the club is likely to be well received.
There is, however, a nuance to that. The new owner is not only perceived to be as an
investor but, crucially, as an incredibly wealthy business man. There is repeated
mention in the press of the affluent economic situation of Qatar, with reference to
‘petrodólares’ (petrodollars). The new owner is depicted almost as a having a
bottomless purse (see below for more on this). In this respect, therefore, the Arab
origin is rather positively perceived. The central idea is that the new owner does not
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bring just money to the club, but a lot of money. For that reason it is thought that
the club could ‘make history in the Spanish league’ (Diario Sur 2010f).
Whilst a sense of anticipation is perceived in the press with the arrival of the new
owner, there is also a very marked anxiety as to whether the Arab owners will respect
the history and the identity of the club. This relates very clearly to the fear of the
unknown, which is moreover reinforced by the very different cultural and even ethnic
origin of the Qatari owner. In the days after the takeover, there are many reports as to
whether the new owner will change the internal management structure of the club.
Just two weeks after the change of ownership, the local Diario Sur (2010g),
headlined: ‘La incógnita del futuro consejo de administración’ [The future club board
is a mistery]. In the body of the article, the newspaper said:
El nuevo propietario del Málaga tiene decidida la composición del nuevo consejo de
administración del Málaga, en el que estarán familiares y asesores directos del jeque
Abdullah Al-Thani. Pero se mantienen las dudas sobre la continuidad de algunos de
los anteriores (actuales) miembros de este órgano para afianzar la identidad de la
sociedad. [The new owner of Málaga has decided the composition of the new club
board, which will feature family members and close advisers to Sheikh Abdullah AlThani. However, there are many doubts as to whether old board members will
continue in their positions in order to reinforce and maintain the club’s identity]
(Diario Sur 2010g).

Local political authorities in the city, quoted by Diario Sur (2010h) emphasize the
need for continuity at the club. These politicians ‘hope’ that Sheikh Al-Thani decides
to retain members of the old club board to ensure the identity of the club is not lost.
Whether board members have any impact on a football club’s identity is of course
questionable. In the same article there is a recurrent theme as to whether the
outgoing owner and chairman, Fernando Sanz should remain onboard to advise
Sheikh Al-Thani. Many of the quoted local political leaders express concern as to
whether the new owner is willing to invest in the club’s academy which, in their view,
is one of the key elements of the club’s identity.
Thus, we can see here a very marked reluctance to change. Managing change and
reluctance to change have been well researched in the academic literature. They are
some of the biggest challenges for managers. In the sports sector this is further
complicated because of the social and identity implications of football clubs. The
press reports around the plans of the new owner on Málaga clearly demonstrate a
level of anxiety that runs along the hope for a brighter future and that dreamed
‘quality jump’ that could enable the club to ‘make history’. The section moves now to
explore the press’ representation of Málaga’s new owner.
‘El jeque’, a social construction of the new owner
The second major theme emerging from the thematic analysis is the characterisation
of Sheikh Al-Thani and a clear process of social construction of the new owner. We
can identify two different levels in this process. First, there is a good deal of
description and characterisation of Sheikh Al-Thani himself and his immediate
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entourage. Second, we have identified a level of abstraction whereby the social
construction is building an imaginary figure of a wealthy Arab businessman who is
referred to quite simply as ‘El jeque’ (The Sheikh). This of course applies to Al-Thani,
but it goes beyond him and it is used in a more general sense, even to affirm that
many Spanish clubs would like to have ‘a Sheikh’. ‘El jeque’, therefore, is a socially
constructed category of new football owner 11. The best combination of this is an
article published by Diario Sur on 15 June 2010 titled, quite simply ‘El Jeque’ (The
Sheikh):
El jeque ha llegado. El Málaga CF entra en la historia del fútbol español por ser el
primer equipo de la Liga patria que pasa a ser propiedad de un empresario del Golfo
Pérsico, en este caso el jeque Abdullah Bin Nasser Al-Thani, hijo del ministro del
Interior de Qatar y descendiente directo de la familia real de aquel país. Al-Thani es la
nueva esperanza blanquiazul [The Sheikh has arrived. Málaga makes history of
Spanish football by being the first club in the country to be owned by a businessman
from the Gulf region. In this case, Sheikh Abdullah Bin Nasser Al-Thani, son of
Qatar’s Home Affairs minister and direct descendant of the country’s royal family. AlThani is the new hope for the club] (Diario Sur 2010i).

The characterisation of ‘the sheikh’ is a mixture of orientalism and Western touches.
Again, the tension between the unknown and the most familiar is also present in the
descriptions of Sheikh Al-Thani. The new owner is portrayed as a successful
businessman. There are numerous mentions to ‘petrodollars’ in clear reference to the
wealthy economy of Qatar. There are also references to the relation to Qatar’s royal
family. This could be interpreted as a message to set the high status, both socially and
economically, of the new owner. With the occasion of Al-Thani’s first visit to Málaga
after completing the takeover, newspapers report on the sheikh’s way of life using a
good number of clichés: luxurious cars, enormous mansion by the sea, and a large
number of servant. At the same time, given the very special historical relationship
between Spain and the Arab world (even more especial in the case of Andalucía), the
local Diario Sur makes use of the old word ‘Al-Andalus’, when reporting the interest
of the Sheikh in investing in the region. This could be references both to the bright
economic development of the region during the time of the Arab ruling or,
contrariwise, a negative connotation depicting the investor as a coloniser (or a
product of a reverse Reconquista).
Whilst a good number of arabisation is found in this constructed image, it is
interesting to find three elements that appear repeatedly: (1) The education in
prestigious western (English in this case) universities, (2) the experience in managing

Nowadays it is very common to find in the Spanish press references to ‘the sheikh of that club’ or ‘a
sheikh is coming’, when they are referring just to wealthy business people originating from the Gulf
states, but who are not Sheiks at all. One of the paper’s co-authors even found recently a newspaper
referring to Roman Avramovich, the Russian owner of Chelsea, as ‘Chelsea’s sheikh’. Even if this is
only a repeated observation when reading the Spanish press, it is clear that this figure of ‘el jeque’ is
constant in the media. At this point this is just an observation, but it deserves further research and
conceptualisation.
11
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football business in Qatar as member of the national FA board and club’s board, and
(3) the sheikh’s success in business with the Western world. These clearly identify
reassuring elements. There is a need to find elements to ensure that, despite coming
from far away, the new owner is actually able to understand the local identity. There
is a clear need to identify points of commonality with the western world, as well as a
need to reassure the community of the vast business and football experience of the
new owner. It is as if the community needs to construct an image of the new owner
where they can be sure everything is going to go according to plan. Again, there is an
interesting dynamic here of interest whilst, at the same time, a need to keep close
references.

Conclusion
To conclude, for the French case, the emphasis is on the political and ideological
aspects, at the determent of economic/commercial account. Suspicion over Qatar’s
investment in France and its increasing influence in French polity dominated the
discourse of Marianne magazine. Although one could not claim that Marianne’s point
of view is representative of French media, nor French public opinion, it replicates the
current debate in France about Qatar’s increasing presence in diverse spheres of
influence (culture, trade, media, and of course sport).
For the Spanish case there are two major themes emerging from the press. The first
theme is a clear ‘threat versus opportunity’ dichotomy. It is almost impossible to
decide whether the vision of the takeover is positive or negative. For every positive
comment, there is always a cautious approach to the unknown intentions of the new
owner. That is especially true before the formal takeover and during the first weeks of
the new regime, whilst it tends to disappear once the football season was in full
swing. Related to that, there is also a sense of a lack of clarity and information about
the plans and the intentions of the new owners.
The second theme is a social construction of the new owners with a good degree of
‘arabisation’ or ‘orientalism’ in their characterisation. Here again one can find an
interesting dichotomy. Whereas there is much attention paid to the Arab origin of the
owner (clothing, cultural background, lifestyle, petrodollars, etc…), there is also a
constant reference to his ‘European business education’ and his vast experience in
football. It seems as if having experience in managing football issues and being
educated in a western university combats the fear of ‘the unknown’. These are points
to which the local population can relate and, thus, find a common (and safe) ground
with the new owner.
Last, but not least, the two case studies illustrate the new glocal dynamics and the
emergence of new ‘centres’ in the international football system. For some, this is a
good indicator for the globalisation of the football market. For others, it is rather a
sign of fragmentation and relativism i.e. an international football system without a
centre. This paper also raises a valuable debate on the governance of football in
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today’s economic climate. It is interesting to investigate how the process of the
investment of Arab capital in European clubs is perceived at the local level, including
in other contexts that are not covered in this paper (i.e. in England and in Germany).
Moreover, the issue of foreign ownership also raises questions of regulation and
systemic governance (as compared to global governance). Indeed, it is not difficult to
find voices in the European press claiming that foreign ownership (not necessarily
restricted here to Arab capital) is a step too far in the commercialization of the game.
The argument basically is that foreign owners have little knowledge of the national
and local context of the game and, therefore, they cannot make well informed
decisions in the management of their club. Thus, many quite simply would be in
favour of not allowing foreign investment in clubs. Others, perhaps more pragmatic,
prefer to demand robust ‘fit and proper person’ tests for those investors, in order to
ensure that they have the best interests of the club at heart. In any case, whether it is
banning or just controlling club ownership, the governance question is: who should
take that decision? Should it be taken at continental or global level? Should it be
regulated by public authorities or can football self-regulate?
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3. COMMENTARY
Challenges for the Sport Education and Training
Sector and the Role of the European Network of Sport
Science, Education and Employment (ENSSEE)
Karen Petry and Patrick Duffy
Education and training is an integral part of the strategic choices for the
implementation of the new EU competencies. The external environment and the
institutional demand within education and training have changed in terms of the
European Union’s policy. Now and for the near future, the “Education and Training
2020” objectives – the follow up of the 2010 work plan – are at the heart of this
policy.
For the European Network of Sport Science, Education and Employment (ENSSEE)
the task of implementing EU policies and improving the quality and effectiveness of
education and training systems in sports and physical education has been challenge
for more than a decade. Since the first few years, the ENSSEE has been particularly
successful in combining education and employability at European level and therefore
it is the most widely recognised European association of institutions dealing with
education and training in the sector of sport.
The European non-profit association has been registered in France since 2003 and is
continuing the business and pursuing the objectives of its predecessor, the ENSSHE
(European Network of Sport Science in Higher Education), which was established in
Luxembourg in 1989. The Network’s overall aim is to improve the quality,
transparency and mobility of education and vocational training in sport as an
essential element for a constant development and high quality in the sport sector,
involving the participation of all European citizens.
Due to its network character, the main achievements and activities of ENSSEE are
manifold. For the most part, the organisation focuses on projects aimed at developing
and promoting the sector of sports and sport sciences at the European (political) level



Karen Petry is a researcher at the Institute of European Sport Development and Leisure Study at the
German Sport University in Cologne and Vice-President of ENSSEE.
Patrick Duffy is Professor of Sport Coaching at the Leeds Metropolitan University, Chair of the
European Coaching Council and Vice President for Europe for the International Council for Coach
Education (ICCE).

30

dealing with education and training. It also seeks to help the sector to deal with the
growing demand for sports facilities and to further promote it by reinforcing the
competence basis of the human resources and organisations operating in the sector.
This way it is possible to meet the societal demand to a large extent. Permanent subcommittees include Physical Education, Sport Coaching, Health & Fitness, Sport
Management, Sport Employment and E-Learning in sport.
After a Sport Education Forum held in Budapest in 2001, the General Assembly of the
association decided to change its name to European Network of Sport Science,
Education and Employment (ENSSEE and REISSE - Réseau Européen des
Institutions de Sciences du Sport et pour l´Emploi) with a view to making the new
strategic orientation of making the relation between education and employment more
visible as a new core issue. Directly afterwards, ENSSEE implemented an EU-funded
project in order to prepare the development of a Social Dialogue Committee in the
sport sector (2001 till 2002) and has given further decisive contribution to the
creation, guidance and support of European projects.
The organisational development of ENSSEE and its former sub-groups is as follows:
Year

Organisational development

1989

Establishment of the “European Network of Sport Science in Higher Education (ENSSHE)”

1993

“European Association of Sport Management (EASM)” established as a new organisation

1994

“Vocational Fitness” considered a sub group of ENSSHE

1995

“European College of Sport Science (ECSS)” established as a new organisation
“European Committee for Sports History (CESH)” established as a new organisation

1996

ENSSHE is selected to be the thematic network for research, training and the study of
qualification and employment in the field of sport by the European Union

1997

“European Observatoire of Sport and Employment (EOSE)” considered a sub group of
ENSSHE

2001

ENSSHE becomes the “European Network of Sport Science, Education and Employment
(ENSSEE)”
“European Network of Fitness Associations (ENFA)” established as a new organisation
renamed as the “European Health and Fitness Association (EHFA)”

2002

EOSE established as a new organisation

2003

Start of the “Aligning a European Higher Educational Structure in Sport Science
(AEHESIS)” project

2005

“European Coaching Council (ECC)” considered a sub group of ENSSEE
End of the AEHESIS project

2007

Launch of the European Sport Education Information Platform SOPHELIA that bundles upto-date information about sport education in Europe as result of the AEHESIS project

2008

The AEHESIS project gets nominated an “ERASMUS Success Story” by the European
Commission

2009

ENSSEE’s 20th Anniversary and 10th Forum in Ragusa (Italy)

2013

“European Coaching Council (ECC)” established as a new organisation
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For the past 20 years ENSSEE had worked on the harmonization of study
programmes in the sport sector. This process found its climax in the “Aligning a
European Higher Educational Structure in Sport Science (AEHESIS)” where almost
90 organisations from 29 European countries worked together successfully. The
project was nominated for an “ERASMUS Success Story” in 2008 by the European
Commission. The further exploitation of the results and the continuation of the
progress of alignment need to be part of the agenda for the new EU competence in
sport. It should be a goal for the Sport Unit to value the tool of Higher Education in
sport in regards of its importance for the general development of the sector and the
potential to further establish European added values.
Since its inception, ENSSEE has developed a structure based on specialised subcommittees and working groups that have operated successfully by bringing together
the leading experts in each area. In this regard, the ENSSEE Physical Education
Committee, for instance, has developed a European Master’s Degree Programme as
well as some European intensive programmes. In the area of Health and Fitness, a
European Master’s Programme, which was established by twelve universities in
Europe, was developed in 1995 by the ENSSEE sub-committee on Health and Fitness.
The European Coaching Council (soon to establish as an independent legal entity) is
currently leading an alignment process in coach education. Especially the field of
coach education could enhance the incorporation of values and social skills as
coaches play a central role in providing sport experiences for sportspeople at all
stages and levels.

The way forward
Employment within the sport and physical activity sector will make an important
contribution to the social market economy of the EU and to the objective of achieving
inclusive education and employment as well as to the quality of life of European
citizens in the context of a set of policies more conscious of health and environmental
issues. While several other organisations involved in sport education and
employment have played a key role in responding to the emerging context within the
EU, it has become apparent that fragmentation and duplication has become a feature
of the landscape. In light of recent developments, there is a need for a more coherent
approach that addresses the following issues:
 Clear vision for the sector in terms of the overall definition of the sector; subsectoral definitions; employment and volunteer roles;
 Establishment of an agreed occupational map and nomenclature for the sport
and physical activity sector;
 Alignment of training and education with the labour market and the European
Qualifications Framework (EQF);
 Representation of the sector on policy issues related to education, training and
employment;
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 Coherent response to EU initiatives and consultation processes;
 Provision of technical advice and support to the EU, member nations and other
key agencies on matters related to sport education, training and employment;
 Creating awareness of the role of sport education, training and employment at
European and national levels (the latter through national agencies and
European networks).

XII ENSSEE Forum in Groningen (the Netherlands), 23-26
October 2013: “Sporthorizon 2020 – The EU Framework
Programme for Research and Innovation”
Within the last decade, the ENSSEE Bi-Annual Sport Education Forum1 has
developed into a major European congress by providing the favourite meeting place
for discussions at European level, where new topics in relation to sport education and
training are discussed, explored and evaluated. During the next Forum in Groningen,
participants will be informed on the main developments and issues concerning
Physical Education, Coaching, Sport & Health and Sport & Management.
Inspiration of participants will be ensured by key note speakers like Marc Lammers,
former coach of the Dutch women's hockey team and Gold Medal Winner from
Beijing 2008. Presentations of successful projects, innovations, and poster
presentations will complete this pillar.
The most important part of the forum, Innovation, will create ground-breaking
project ideas – which are promising for EU funding – during creative and interactive
sessions.
For further information please visit http://www.enssee.eu.

Reference:
Petry, K., Froberg, K., Madella, A., and Tokarski, W. (Eds.) (2008). Higher Education
in Sport in Europe. From Labour Market Demand to Training Supply. Aachen:
Meyer & Meyer.
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Ragusa (Italy), and 2011 Paris (France) (see http://www.enssee.eu).
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4. FORUM
Sport&EU in cooperation with the Sport and Citizenship / Sport et Citoyenneté think
tank launched a discussion on violence in sport in Europe. In an invited follow-up
contribution to Bart Ooijen’s opening piece on the role and actions of the European
Commission printed in the previous issue of the Sport&EU Review and available on
Sport&EU’s website, Jonas Havelund and Lise Joern bring attention to some of the
shortcomings of the existing regulation.

Categorisation of supporters: Beyond risk/non-risk
Jonas Havelund & Lise Joern

Violence and other offences in connection with sports events have managed to
particularly attract the attention of the media, regulators and legislators. Special
national legislation has been brought in to attempt to curb the problems in several
cases by criminalizing what would otherwise be lawful conduct such as having a beer
in a private rented coach on the way to a sporting event. Much of this special
legislation has been developed on the conception that offences at sporting events are
primarily committed by ‘hooligans’, who are out impossible to reach, and therefore
there should be a crackdown on their actions. However the reality often turns out to
be something quite different, leading to individual voices, based on the ECHR, to
question whether we are using the right tools to solve the problems.
One of the tools at European level is increased police cooperation in the form of a
pan-European training program for police officers, exchange of information in
connection with international matches and the development of a common handbook
for police action The exchange of information with the National Football Information
Points requires a standardized vocabulary such as that given in the handbook.
However this standardization is not unproblematic. For example, football supporters
are categorized as being either “risk” or “non-risk”. What the risk is here is not
specified, however, and the pair of opposites contains as few opportunities to
communicate shades as do the colours black and white. But supporter culture is not
black and white. It is many-coloured, multi-faceted and full of nuances. It is not one
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homogeneous group, nor even two groups, which are either “risk” or “non-risk”.
There are a numerous of more or less fixed interacting groups with very different
values and boundaries of acceptable behaviour – and the more insight you have into
these dynamics, the better the possibility of marginalizing the unwanted behaviour. It
has been documented many times that the presence of “risk supporters” is not
necessarily synonymous with risky situations and escalation, just as the absence of
“risk supporters” does not guarantee that an event will develop without the risk of
unrest. But the concepts are still used in spite of the unintended consequence that
stereotypical perceptions may frame the way that police perceive supporters. This
leads to a considerable risk that the outcome will be confrontational, with a negative
result to follow (For an overview, see Stott & Pearson (2007). Football ‘Hooliganism’.
Policing and the War on the ‘English Disease’, Pennant Books). Risk is dynamic and
the result of interaction between different parties, so it requires the ability to decode
the “counterparty's” modes of cultural expression in order to ensure a correct reading
of a given situation and its level of risk. If not, there is a risk that actions may be seen
as disproportionate and illegitimate, which can help to undermine public confidence
in the police and the authorities. It is therefore essential that a greater focus is placed
on the need to gain insights into supporter culture and use this knowledge in the
drafting of legislation and, not least, in the handling of sports spectators.
As Bart Ooijen mentions in his article “Violence in sport: What does the European
Commision do?”, the EU Commission underlines the importance of investing more in
social and educational measures to prevent violence in sport. In order to
strengthening the quality of these measures it is crucial to base them upon research
e.g. into supporter culture and its local, national and international cultural
differences. Otherwise the measures, despite the intentions, risk missing the target.
However, it is vital that there is a focus on how this knowledge can be applied and put
into practice by the police and other authorities. And here it is essential that the
knowledge-transfer between theory and practice goes both ways. The closer the
exchange between theoretical knowledge and practical experience, the stronger the
parties involved will be in overcoming the challenges they face.
Links to recent publications written in the English language and
accessible online
Havelund, J., Joern, L. and Rasmussen, K. (2012). Danish Ultras: Risk or Non-Risk?.
Sport & EU Review, 4 (1), 5-17.
Havelund, J., Ilum, J., Jensen, M. A., Nielsen, B. P., Rasmussen, K., and Stott, C.
(2011). Event policing - dialogue in the policing of mass events in Denmark.
European Police Science and Research Bulletin (4th ed.). Hampshire: European Police
College.
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5. THE FREE KICK (4)
Edited by Albrecht Sonntag
‘The FREE kick’ is a column about Football Research in an Enlarged Europe, a
European interdisciplinary research project in the social sciences. The project will
be running from April 2012 to March 2015.

In the books
One thousand pages on the fundamental elements of Europeanness. One thousand
pages on concepts and events, pieces of art and objects of consumption, on all these
things that made Europe into what it is today. One thousand pages, three volumes,
more than 120 entries by authors from over 15 countries, and not a single word on
sport (or pop music, or cinema, for that matter). How can it be that this remarkable
collective endeavour of conceptualising and bringing together European Lieux de
mémoire – Europäische Erinnerungsorte1 (den Boer, 2012) – suffers from such a
large blind spot when it comes to mass culture?
In the third volume of this impressive collection, this is particularly bewildering.
Under the heading ‘Europe and the world’, this last part of the series wishes explicitly
to analyse how European influence has been received and acculturated by the world
before being ‘re-imported to Europe in a different form’. Of course, colonialism,
economic globalisation, racism, emigration etc. play an important role here, but what
about football, the Beatles or the French film pioneers? Are these not relevant as
cultural exports? Have they nothing to say about what it means to be European?
When Pierre Nora, with his seven volumes of French Lieux de mémoire, published
between 1986 and 1993 (Nora, 1993), not only coined a very successful new
expression, but actually founded an entire stream of historical research (see, for
instance, François and Schulze, 2001; Möller and Morizet, 1996; Hahn and Traba,
2012), he wanted to establish a rather exhaustive ‘inventory of material and
immaterial places, in which collective memory is anchored’. The focus was no longer
on the event as such, but on the manner in which its meaning was constructed over
time and consolidated in collective memory. It is public discourse that turns a
historical event, topographical place, real or fictional persons into an anchor point of
memory and identity.
This discourse is framed by the élite. As research on the history of nationalism has
shown extensively, collective memories in Europe were created top-down by national
élites who were successful in convincing the masses what elements were to be

1

Lieux de mémoire or Erinnerungsorte translates to ‘places of remembrance’ in English.
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selected (or invented) and considered meaningful for the social group in the making.
It is almost ironical that today the vast majority of memory researchers still adopt a
very similar élite perspective. Popular culture is beyond their horizon. Football is not
on their radar. Is it too trivial, too vulgar, too proletarian?
In the huge (and often fascinating) literature based on Pierre Nora’s seminal concept
I only found two small exceptions. In the 2nd volume of the German
‘Erinnerungsorte’ (François and Schulze, 2001), the renowned sports philosopher
Gunter Gebauer was allowed to contribute an entry on the Bundesliga; and the more
recent 3rd volume of the German-Polish ‘Erinnerungsorte’ (Hahn and Traba, 2012)
includes a contribution by Diethelm Blecking on the (comparative) construction of
meaning of specific football ‘miracles’. Some thirty pages among literally tens of
thousands.
This is disappointing and encouraging at the same time. The story of the contribution
of football to European collective memory still has to be written. It is time to realise
that in our communication environment dominated by audiovisual and increasingly
social media, public discourse on what deserves to be remembered is no longer
unilaterally determined by politicians, historians and editorialists. Of course, official
collective memory still exists and continues to be cultivated, but is being
complemented by a new kind of ‘wiki-memory’, which shifts the definition of what is
‘important’ to remember. And ‘importance’, even more so than beauty, lies in the eyes
of the beholder.
In the blind spot
Collective memory is nothing static, it is a dynamic process. The pantheons of whom
and what deserves to be remembered are in a constant flow of renewal and update.
Under the waves of the information overload in today’s media society, many
traditional lieux de mémoire, that had been cultivated and consolidated over
centuries by those who dominated public discourse, have been washed out of the
minds and memories of the populations and replaced by others.
Are not many of us, even among those who benefitted from the massive
democratisation of higher education since the 1970s, much more familiar with the
black-and-white photos of Europe’s cinema stars, pop music legends and, yes,
football players of the 1950’s and 60’s than, say, with the portraits of the European
Community’s founding fathers? How many Frenchmen, who have no trouble
spontaneously identifying the likes of Fernandel, Georges Brassens or Raymond Kopa
with a nostalgic smile, still take Jean Monnet for the name of an impressionist
painter? For how many Italians the names of Marcello Mastroianni and Sandro
Mazzola simply bear more meaning to their lives than those of Alcide de Gasperi or
Altiero Spinelli? And how many English students may duly read about Harold
Wilson’s attempts to overcome De Gaulle’s veto against the UK’s accession to the
European Economic Community, while the mental images that carry the collective
memory of the 1960’s are those of Twiggy in mini-skirts, the Beatles crossing Abbey
Road, and Bobby Moore holding the Coupe Jules Rimet at Wembley?
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As these examples show, football is not the only popular culture that produces lasting
memories. And as common sense suggests, collective memory does not revolve
around football. There is indeed no reason to ascribe an overdose of ‘meaning’ to it.
But it is no longer possible to leave the most popular of popular cultures in the blind
spot of memory research. It is no longer possible to leave the traditional doctrines of
‘importance’ unquestioned. The relatively restricted circle of the bourgeois élite who
traditionally defined what was ‘important’ for the society to remember, is no longer
able to impose its definitions and discourses on the mainstream of democratic
societies. In other words: people decide for themselves what is ‘important’ and they
are fully entitled to perceive icons of everyday culture just as ‘important’ and perhaps
more meaningful to their own lives than the traditional ‘canons’ of high culture and
official history.
In the thousand pages of the European Erinnerungsorte mentioned above, the
canons are still valid. Quite a pity! In this vast exploration of European memory, it
would have been particularly stimulating to juxtapose the classical entries from the
high culture canons and their equivalents from popular culture. Why not compare the
outreach and impact of the bourgeois Charlemagne Prize awarded each year by the
city of Aachen (Aix-la-Chapelle) and duly listed among the entries with the Ballon
d’Or awarded to the European footballer of the year? Why not oppose the respective
heritage of the literary Kaffeehaus and the proletarian football stadium? Why not
confront the Treaties of Rome with the creation of the European cups? Or would it be
too ‘risky’ to let the readers decide for themselves what his memory as European
citizen is actually made of?
In the wiki-memory
The historians’ blind eye for football as meaningful part of collective memory is all
the more surprising as Maurice Halbwachs, the pioneer theorist of collective memory,
was well aware of the place of popular culture in national identity. As early as in Les
cadres sociaux de la mémoire, written in 1925, he insisted on the importance of the
apolitical and non-professional spheres of life: ‘We pretend that it is outside the
function, in the part of society where men do not exert their professional activities,
that the most important collective souvenirs are born and preserved’ (Halbwachs,
1994).
When he developed his ideas ten years later in La mémoire collective – originally
written between 1935 and 1938, but published only in 1950 some years after its
author had been deported and killed in a concentration camp – Halbwachs
emphasised the fact that history could only enter collective memory under the
condition that it touched what he called ‘le grand public’. Quoting the example of the
Mémoires de Saint-Simon that had been published at the beginning of the 19th
century, but the study of which was ‘restricted to some specialists only’, to a ‘society
of readers much too limited to touch a larger public’, he concluded that what
remained of this important work ‘in today’s collective memory is only what still
carries meaning to our societies, i.e., at the end of the day, very few things’
(Halbwachs, 1997).
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Halbwachs drew the conclusion that quantitative aspects are just as important as
qualitative ones. Historical facts, persons or events can only enter collective memory
if the interest of the social group concerned is supported by media of all sorts:
Throughout my life the national group I belonged to was the scene of a
number of events which I pretend to remember, but which I knew of only
through newspapers or witnesses...When I evoke them I am obliged to
rely entirely on the memory of others, which in this case does not
complete or reinforce my own, but which is the unique source of what I
can repeat. (Halbwachs, 1997: 99)
The essential role that Halbwachs ascribed to newspapers as transmitters of collective
memory in the first half of the twentieth century – a crucial function in modern
identity construction as Benedict Anderson has famously pointed out in his theory of
‘imagined communities’ – can only have grown in importance with the emergence
and exponential development of mass media during the century’s second half.
Today, the growing interactivity of web 2.0 has empowered people to become
transmitters of memory in their own right. Just have a look at the pages of the
remarkable Eines Tages (‘Once upon a Time’) project launched by the German
newsmagazine Der Spiegel (http://einestages.spiegel.de/), where anybody is called
upon to contribute to and browse through what is quickly becoming a kind of giant
‘wiki-memory’ (over 11,000 different authors have contributed over 50,000 pictures
and documents so far). Eines Tages explicitly aims at narrating ‘How we became
what we are’ (‘Wie wir wurden, was wir sind’), and the fact that heroes, artefacts and
events of popular culture are treated without any hierarchical distinction from major
personalities and milestones of political and economic history is significant for the
people’s perception of what bears meaning for their lives. Similar trends can be
observed in those regularly updated TV shows about popular votes for ‘The greatest
Britons of all times’ (or French, or Germans, etc.), where Churchill and Shakespeare,
Adenauer and Goethe, de Gaulle and Molière have serious trouble defending their
ranks against challengers like Beckham and McCartney, Beckenbauer and Rühmann,
Zidane and Piaf. Very clearly, it is no longer the editors of cultural canons and postal
stamps who decide what is worth remembering.
The result of this tendency is of course a fragmentation of memory and its
interpretation, as well as a loss of sensitivity for hierarchisation within the huge offer
of potential sites of memory; which is not necessarily a good thing. Quite the
contrary: it is rather likely that this development may well be counter-productive for
the cohesion of society in the long run. This having been said, the trend seems
irreversible. There is no denying that popular culture, and particularly football with
its inherent logic of tables, rankings and trans-generational comparison – is Messi
better than Müller or not? – has established its own parallel Pantheon alongside the
official Pantheon of (mostly national) historiography. And it is worth while exploring
what role the memories produced by football and stored in the minds of a
considerable number of individuals play in their self-perception and mutual
perception patterns across the continent.
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In the transnational focus
Based on these premises and the theories of memory developed by Maurice
Halbwachs, Jan Assmann (1992), Bernhard Giesen (2004), Paul Ricoeur (2000) and
Aleida Assmann (2006), the FREE project’s historical research strands try to develop
a transnational, European approach to understanding football memory.
On a football-crazy continent, it is only natural that certain events, performances,
personalities, places, even single moments of football history have been recognised as
‘relevant’ or ‘meaningful’ parts of the collective memory of individual nation-states.
Almost each and every European nation has its moments of football glory and shame,
triumph and trauma. Due to football’s fundamental design of binary opposition, it is
also inevitable that many of football’s lieux de mémoire have a bi-lateral dimension,
often framing the perception of the ‘Other’ involved.
An almost funny example for such a memorial event of bi-lateral meaning was
provided by the French television evening news on 8 July 2012. Across all channels
there was due reference to the commemoration of the 50th anniversary of one the
symbolic moments of French-German reconciliation: the solemn Te Deum in Reims
Cathedral attended by Charles de Gaulle and Konrad Adenauer, just some months
prior to the signature of the Elysée Treaty. In the same news programmes, however,
another Franco-German 8 July, the legendary 1982 World Cup semi-final in Sevilla,
was commemorated with the same intensity and the well-known footing of
Schumacher’s Kung-Fu attack on Battiston, the dramatic unwinding of extra time and
the tragedy of the first ever penalty shoot-out in World Cup history.
A coincidence of the calendar, certainly, but also a wonderful illustration for the
above-mentioned vanishing of hierarchy of memories under the pressure of popular
culture. The two commemorations make sense, both in self-perception and in the
complex, often contradictory perception of the ‘Other’. One may wonder, however,
whether the news programmes would actually have remembered the historical visit to
Reims if the event had not been solemnly re-enacted by François Hollande and
Angela Merkel. Without this massive political effort of commemoration, it is rather
likely that television would have focused on the football event only…
The question that the FREE project addresses to international football’s lieux de
mémoire is whether their impact may go beyond such a bi-lateral dimension. In other
words: does European football memory possess a distinctly European dimension of
shared remembering? To what extent did European football represent a bridge
between East and West during Cold War times? What role did European
competitions play in the creation of a specific space of communication and memory?
These are exactly the questions that were at the heart of the FREE conference
‘European Football and Collective Memory’ that was held in Stuttgart on 22 and 23
February 2013. On the one hand, there were several contributions to a theory of
football as permanent producer of transnational media events, of images received all
across the continent, of a massive and specific discourse. On the other hand, these
processes were illustrated with a number of concrete case studies from the last sixty
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years. At the end of two intensive days of academic exchange there was a large
consensus that football memory is indeed a topic of great relevance for European
society, whose scientific potential is by no means sufficiently explored and which
requires innovative transnational approaches. At the same time, the case studies and
ensuing discussions also reminded all participants that a good dose of scepticism is
always a good companion when it comes to interpret football through the lens of the
social sciences and that football researchers are well-advised to remain humble and
prudent in their conclusions.
For more detail, please refer to the conference presentations on the FREE website
(see http://www.free-project.eu/news/Pages/PapersfromtheMemoryconferencearenowonline.aspx),
as well as the conference report included in issue 3 of the FREE Newsletter (subscribe
here: http://www.free-project.eu/Pages/Newsletter.aspx).
In progress
This year, football celebrates its 150th anniversary. For over a century it has been
played on an international level. This is a period which is not only long enough to
make the commemoration of specific events, persons and places possible and
pertinent, but also to raise a need for the transmission across generations of what
deserves to be remembered. Who, among the journalists of the Frankfurter
Allgemeine Zeitung, would have thought in November 1953 that fifty years later a
match between England and Hungary would be worth a half-page of
commemoration? Very clearly, football’s place in the memorial landscape has evolved
over time…
The historical work packages of the FREE project, after having organised their
respective conferences in Besançon and Stuttgart, will now continue to travel on the
research paths that have been opened. Work in progress!
In the near future
In the meantime, the project moves on to other topics. Two other events are
scheduled this year. In June, the conference ‘Women’s Football: Played, Watched,
Talked about’ will be organised in Copenhagen, with the aim to share information
and knowledge about women’s football, the games and the players, the male and
female fans as well as the media coverage (contact Gertrud Pfister at
gpfister@ifi.ku.dk). And for its conference on 25 and 26 October in Vienna, the
project’s anthropological work package invites contributions that deal with football’s
impact on everyday lives and identity dynamics in Europe. Proposals are welcome on
the following research topics
 How are supporter and fan identities created in the everyday practices of
football fan culture?
 How do globalisation, commercialisation, and migration exert an influence on
football fan culture?
 What impact do Europeanisation and the increasing mobility of both supporters
and players have on the self-perception of football fans?
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 How is the ‘Other’ created among fans? How are exclusion and inclusion
practices enacted, narrated and reproduced?
 What loyalties or antagonisms cross-cut European football, such as East vs.
West and North vs. South, class, gender or politics?
For further information or for submitting a paper proposal, feel FREE to contact Nina
Szogs (nina.szogs@univie.ac.at).
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6. SPORT AND CITIZENSHIP
Sport&EU recently started developing a partnership with Sport & Citizenship /
Sport et Citoyenneté, a think tank which aims to promote the core values of sport in
society. As part of this cooperation, the associations agreed to contribute views and
perspectives to each other’s publications in an attempt to promote dialogue on
topical issues in sport in Europe.
More information on Sport & Citizenship can be found on their website,
http://www.sportetcitoyennete.com.

The European Commission’s structured dialogue with
sport
Pedro Velazquez
The structured dialogue with the sport movement was formalised in 2007
by the White Paper on Sport. In this policy document the Commission
acknowledges the need to strengthen its dialogue with sport stakeholders
at EU level and makes proposals to this end in the "Pierre de Coubertin"
Action Plan.
Dialogue in a more or less structured manner had taken different forms in the preWhite Paper era when the European Commission had initiated several consultations,
meetings and conferences with sport governing bodies and other stakeholders to take
into account their views when developing policy initiatives. This consultation process
was intensified during the preparation of the White Paper which was to a large extent
the result of the valuable contribution of sport stakeholders.
The White Paper acknowledged the need for a more focused and structured debate on
the future of sport in the EU namely in view of the preparation and the
implementation of the new sport provisions contained in the Lisbon Treaty. In
preparing sport initiatives based on the new EU competence for sport (Art. 165
TFEU) the Commission explicitly recognised the complexity and diversity of the
European sports culture and the need to give sport stakeholders a say in EU policy
making within an inclusive dialogue aimed at matching the various and sometimes
diverging interests.



Pedro Velasquez is Deputy Head of the Sport Unit in the Directorate General for Education and
Culture, European Commission.
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European sport is indeed characterised by a large number of complex and diverse
structures which enjoy different types of legal status and levels of autonomy in
Member States. Moreover, European sport structures are generally less developed
than their national and international counterparts, and they normally cover the entire
continent and not only the EU.
For the European Commission, regular and structured dialogue with the European
sports movement is a key condition to ensure that the specific characteristics of sport
are taken into account in EU policy-making, and to enhance knowledge on the side of
the sport sector of the application of EU law to sport.
Regarding dialogue partners for sport at EU level, the Commission is faced with the
challenge to remain efficient while at the same time being inclusive – given the
complex structures and the high number of organisations. A structured dialogue on
sport at EU level can only be organised with and through key representatives of
European sport such as:
 European Sport Federations;
 European umbrella organisations for sport, notably European Olympic
Committees (EOC), the European Paralympic Committee (EPC) and European
non-governmental sport organisations (ENGSO);
 National umbrella organisations for sport and national Olympic and Paralympic
Committees;
 Other actors in the field of sport represented at European level, including social
partners;
 Other European and international organisations, in particular the Council of
Europe's structures for sport and UN bodies such as UNESCO and the WHO.
The main expression of the Commission’s structured dialogue with the sport
movement is the annual “EU Sport Forum”, organised and financed by the
Commission in order to offer a wide platform for discussion about sport at EU level.
The Forum constitutes a regular platform for the exchange of views and consultations
with sport stakeholders. It is organised in combination with an informal meeting of
the ministers in charge of sport allowing for an interaction between sport
representatives at European and national level and national governments. The next
edition will take place in Vilnius on 30 September and 1 October 2013.
Structured dialogue with the sport movement is also maintained through bilateral
meetings and through the active participation of the Commission in conferences,
symposiums, seminars, etc. organised by sport stakeholders.
Since 2011 a new form of dialogue has taken place on the basis of the EU Work Plan
for Sport that was established by the Council of the EU for a period of three years
(mid-2011/ mid-2014). In order to support the implementation of the Work Plan, the
Council agreed on the set up of six Expert Groups. The six Expert Groups cover the
following areas: Anti-Doping; Good Governance in Sport; Education and Training;
Sport, Health and participation; Sport Statistics; Sustainable Financing.
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Sport stakeholders can request an observer status in this groups allowing them not
only to witness but also to exercise an influence on the work of these groups who have
prepared important EU documents such as the EU comments to the revision of the
WADA Code or the Conclusions of the Council on establishing a strategy to combat
the manipulation of sport results.
The Commission has also maintained an open attitude towards a bilateral dialogue on
specific questions with other stakeholders that are not listed above, notably
international federations, national sport stakeholders, and representatives of private
business.
Open, inclusive and transparent dialogue with sport stakeholders has been
instrumental for the development of a new EU policy in sport. But three years after
the entry into force of the Lisbon Treaty, this policy area is entering into a new phase
of maturity. With the future funding stream for the period 2014-2020, more stable
and structural supporting tools will be available for the sport movement. Networking
will be reinforced at European level and also the capacity of sport stakeholders to
influence the EU decision making process. In this perspective structured dialogue will
be reinforced as the basis for sound and responsible EU initiatives and decisions.

“Football must also play a role in integrating the
Roma”
Corporate social responsibility in European football was the focal point of a UEFA
knowledge-sharing seminar in Sarajevo at the beginning of October attended by
Sport and Citizenship. Following is a brief interview with William Gaillard, special
advisor to UEFA President Michel Platini.
How is UEFA encouraging social responsibility (CSR) among its
members?
WG: The CSR policy has been in place for about twelve years. We realised that
through sport it is possible to address many problems in society which football in
itself was unable to solve.
Football is an ideal vehicle for spreading messages, because it is very attractive,
especially to young people. The first topic addressed was diversity: football brings
people together, on the pitch, in the stands, and in society. It might seem simple, or
even simplistic, but even now it is still difficult to get this message across. Differences
between people should be accepted, represented and embraced. That is the basis of
the RESPECT programme we developed during the UEFA EURO 2012. But CSR
should not be limited to the problems which arise in sport. That is why we are also
interested in health and protecting the environment.
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What does your partnership with the World Heart Foundation mean?
WG: It is vital to remember that physical inactivity is dangerous for people’s health.
This confirms the points made at the conference you organised at the European
Parliament on the fight against breast cancer. Did you know that cardiovascular
disease is the leading cause of death in women? In the context of the Women’s UEFA
EURO 2013 we will be running a big communication campaign on this subject in
conjunction with the World Heart Foundation. Video clips will be aired during
matches and events will take place throughout the competition.
You recently took part in a working group on the integration of the Roma
people. Do you think that football has a role to play here, too?
WG: I had the chance recently to visit the memorial to the Roma victims of the Nazis
in Berlin. We must never forget these massacres. The Roma are a sizable ethnic
minority, (15 million people scattered across Europe), who have always suffered from
discrimination. At the instigation of the George Soros Foundation a working group
was set up to see how different activities, one of which was football, could contribute
to the integration of the Roma. In Eastern Europe in particular it is very difficult for a
person of Roma origin to play football without being subjected to violent attacks. In
fact the first laws adopted in Romania to deal with discrimination against the Roma
came about because of the combined pressure from the Romanian Federation, UEFA,
and people like Valeriu Nicolae, the founder of the Policy Centre for Roma and
Minorities. People need to be made aware of this matter, because it is a panEuropean problem. Football has certainly got a role to play, because it brings people
into contact with one another. Michel Platini often says that young immigrants learn
to kick a football before they learn to speak the language of their host country. We
need to take this problem seriously.
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7. SPORT & EU IN THE CARIBBEAN
Delroy Alexander
This is the second of three contributions in the Sport & EU Review by the Sacred
Sports Foundation, a foundation based in Saint Lucia that works to increase
opportunity and social inclusion for the local population. The Foundation recently
signed a three-year agreement with Football Against Racism in Europe (FARE) and
secured important grants from UNESCO and the Australian Government among
others. In June 2013, it will be hosting the Sport in Black & White conference.

As the Caribbean comes to grips with a range of social development challenges,
community sport and physical education programmes are increasingly looking
beyond the formation of athletes. Governments and agencies are looking at how to
utilise sport, physical activity and play as a tool to accomplish development goals.
In the Eastern Caribbean, the Sacred Sports Foundation has targeted four critical
development challenges faced by St. Lucian youth to focus on and assist in developing
a working model for future delivery in other Caribbean Islands. These challenges are:
1. Lack of structured physical activity opportunities. Increasingly poor health and
well being has seen obesity emerging as a problem among adolescents. This is
often cited in regard of St. Lucia having one of the highest rates of preventable
type-two diabetes in the world.
2. Poor understanding of the rights of the child. According to the recently released
UN Road to Geneva Youth Survey on the Rights of the Child, nearly 70% of
young people in St. Lucia feel they are sometimes or always discriminated
against because of lifestyle choices. Some 86% of youth say physical punishment
is used on students at their school.
3. High youth unemployment. Of the sixteen countries analysed in the 2010
CARICOM Commission on Youth Development report, half of them show
unemployment rates above thirty per cent, with St. Lucia recording the highest
at 46 per cent among females.
4. High rates of crime and violence. The 2010 CARICOM Commission on Youth
Development report identified the high level of youth crime activity in St. Lucia
as the highest in the region, costing an estimated 4% of GDP, higher than other
hotspots such as Jamaica, Guyana and Trinidad & Tobago.



Delroy Alexander is the Chairman of the Sacred Sports Foundation, a registered independent, nondenominational not for profit charity based in St. Lucia. He is a senior sports administrator, a former
Chicago Tribune senior investigative business reporter and a Pulitzer Prize nominee journalist.
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Working with local partners such as the Ministry of Youth Development & Sport, the
Foundation has joined with a range of partners to initiate the “Sport in Black &
White” Conference and Youth Forum.
Sacred Sports Foundation, one of the first local non-governmental organisations in
the region to successfully tender in 2009 for an EU-funded sports development grant,
is looking to showcase the region and its challenges in June 2013, with the new forum
under the banner “Sport in Black & White”. More information can be found at
http://www.sacredsportsinc.com/conference/.
The Conference and Youth Forum will bring together a diverse range of actors in
regional sport and sports leaders from Europe, Africa, Asia and the US to collectively
focus on tackling these and other youth and sport related challenges over a two week
period.
In December 2012, the Sport in Black & White Conference was designated the 3rd
Sport and the Global South international conference. The Conference will be jointly
sponsored by the Sacred Sports Foundation and the Center for the Study of Sport and
Leisure in Society at the Academy of International Sport, George Mason University.
University of the West Indies Principal and noted historian Professor Sir Hillary
Beckles has agreed to give a keynote presentation, among a range of leading sports
professionals and stakeholders expected to take part.
The call for papers is open and will be reviewed by a panel of respected scholars.
Topics for debate during the conference will be:
 The societal impact of sport for development and community sport programme;
 The strategic development and structure of sports organisations and mechanisms
for delivery;
 Sport for development governance at the governmental and organisational level;
 Issues relating to capacity building and delivery of women focused sports for
development and community sport programmes;
 Innovation in sports for development programmes and community sport;
 Sports tourism and its economic impact on local communities;
 Analyzing the effectiveness of sports, physical education and body culture
educational programmes;
 Combating discrimination through sports for development and community sports
programmes.

Papers will be considered for Impumelelo: Journal of Sport and the Global South.
Consideration will also be given to produce an edited book from the best papers
presented at the conference.
Selection will be based on criteria such as relevance to the Conference theme,
applicability to sport development and its ability to be published. Individuals whose
abstracts have been chosen will be notified by 15 April. Where possible, presenters
will be encouraged to submit completed paper and power point presentation by 3
June 2013.
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All papers accepted will be considered for publication in a special edition of
Impumelelo: Journal of Sport and the Global South and presenters are expected to
allow the Sacred Sports Foundation to reproduce for future promotional purposes.
Submissions may be considered for main presentation, showcase or concurrent
sessions.
Abstracts are limited to 250 words, in English, the official language of the
Conference.
All
abstracts
and
papers
should
be
submitted
to:
chairman@sacredsportsinc.com.
It should be noted that special interest will be shown to abstracts with a small states
focus or particular relevance to the Caribbean. Submissions are also being
encouraged from young scholars and PhD students.
The Sport in Black & White Conference is a participants’ conference comprised of
numerous parallel sessions and selected plenary sessions. Participants have been
invited to submit proposals as either 30-minute, 60-minute or jointly presented 90minute presentations. A virtual participation is also available if you are unable to
attend the Conference in-person. All proposals, presentations and papers must be in
English.
Only one proposal for an in-person presentation may be accepted. This means that
two proposals may be accepted in the case of two registered presenters in a joint
presentation, as long as both presenters are registered as in-person participants. If
one person registers as a virtual participant (instead of an in-person participant) the
paper on which they are a co-author will be fully eligible for Journal submission, but
will not be listed in the Conference program.
Referees for presentation proposals and of submitted papers will base their
assessment upon the kind of focus of a particular presentation or paper.
A presentation or publication that details innovative or exemplary practices or
programs in the community, in workplaces, in educational institutions and the like.
This may take the form of case studies, narratives, demonstrations or technical
reports. The outcomes of practice may be improved frameworks, concepts,
understandings or structures, such as enhanced capacity through the development of
knowledge, skills, and effectiveness. This kind of work may involve putting theory
and research into practice.
The Sport in Black & White Conference and Youth Forum will provide a fresh and
innovative platform to actively impact existing and future programme design and
delivery. It is expected to become an annual gathering where participants can become
catalysts for substantial change in an often forgotten area of the world.
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8. SPORT & EU 8th ANNUAL
CONFERENCE PROGRAMME
Sport & EU Conference: Sports Studies Research Centre at
Kadir Has University, Istanbul (Turkey), 27-28 June 2013
‘Sport in Times of Crisis: Challenges and Opportunities’
Note: Participants may need a visa to enter Turkey depending on their country of
residency. Please make sure to carry a passport. Please check the website of the
Ministry of Foreign Affairs to make sure if a visa is needed:
http://www.mfa.gov.tr/visa-information-for-foreigners.en.mfa.
Tourist
visas
(suitable for most European citizens) can be purchased on arrival to Istanbul, before
the passport control. Visas are sold at €15 or ₤10; carrying of the sum in cash is
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Provisional conference programme
26 June (Pre-Conference Evening)
17:00

Registration

18:00

Welcome lecture:
Emir Güney: “Istanbul’s bid to host the 2020 Olympics”

18:30

Welcome Cocktail

27 June (Conference Day 1)
08:30

Registration

09:00

Welcome address:
Levent Bıçakcı, former President of the Turkish Football Federation

09:30

Panel I: Governance of modern sport (Chair: Ozgehan Senyuva)
Arnout Geeraert, Jens Alm and Michael Groll: “Good governance in
International Non-Governmental Sport Organisations: An analysis based on
empirical data on accountability, participation and executive body members
in Sport Governing Bodies”
Richard Parrish and Geoff Pearson: “The Legality of the UEFA Home
Grown Player Rule”
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10:30

Coffee break

10:45

Panel 2: Corruption in sport (Chair: David Ranc)
Danyel Reiche: “A comparative analysis of the reaction to match fixing in
the USA and Germany”
Katarina Pijetlovic: “The fight against corruption and the athlete’s
fundamental rights”

11:45

Panel 3: Sport in times of economic and political crisis: Past and
present (Chair: Basak Alpan)
Daniel Duben: “Strategies against right-wing extremism in (German)
football stadiums”
Serhat Yilmaz: “Socio-cultural regulation of Sport in the EU: The case of
player agents”

12:45

Lunch

14:15

Panel 4: The regulation of European sport (Chair: An Vermeersch)
Eleanor Drywood: “‘What about us?’: Exploring the EU’s growing
children’s rights agenda in the context of professional football and young
migrant sportspeople”
Kadir Gürten and Ozgehan Senyuva: “The Legal Dimension of
International Football Events: Is Turkey Ready?”
Samuli Miettinen: “EU criminal law and sport: Ultima ratio?”

15:30

Panel 5: Battling corruption and other challenges in modern sport
(Chair: Geoff Pearson)
James M. Dorsey: “Battling corruption and match fixing in world soccer”
Borja García and Henk-Erik Meier: “Keeping private governance
private: Is FIFA ‘blackmailing’ national governments?”

16:30

End of Day 1

18:00

Early conference dinner

19:45

Departure of bus to Ali Sami Yen Stadium

21:00

FIFA U20 World Cup game: Spain-France

23:00

Departure of bus from Ali Sami Yen Stadium to Kadir Has University

28 June (Conference Day 2)
10:00

Keynote speaker:
William Gaillard, Director of Communication and Personal Adviser
to UEFA President: “Football and the EU in a wider historical
perspective”
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11:00

Panel 6: The challenge of gender in sport (Chair: Adam Pendlebury)
David Ranc: “Feminisation in times of crises: The case of French football”
Elizaveta Zhuk: “Gender verification in sport and its assessment from the
viewpoint of international human rights law”
Vanessa MacKinnon: “Golf industry attrition: challenges to retaining
qualified golf professionals, particularly women”

12:15

Break

12:30

Panel 7: Fandom, identity and sport governance (Chair: Borja García)
Ben Shave: “The Heart of the game: Why supporters are vital to improving
governance in Football”
Alexander Brand and Arne Niemann: “Football spectatorship,
mediatisation and the identity question – The Case of the Champions
League”
Basak Alpan and Ozgehan Senyuva: “Does qualifying really qualify?
Comparing the representations of the EURO 2008 and EURO 2012 in the
Turkish media”

13:45

Conclusions: Richard Parrish, Emir Guney and Borja García

14:00

Lunch
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Conference abstracts
Day 1, 9:30 – Panel 1: Governance of modern sport
(Chair: Ozgehan Senyuva)

Good
governance
in
International
Non-Governmental
Sport
Organisations: An analysis based on empirical data on accountability,
participation and executive body members in Sport Governing Bodies
Arnout Geeraert, KU Leuven, Belgium
Jens Alm, Danish Institute for Sports Studies/Play the Game, Copenhagen,
Denmark; Malmö University, Sweden
Michael Groll, German Sport University, Cologne, Germany
In this paper, structural issues with regard to the quality of the self-governance of 35
Sport Governing Bodies (SGBs) are treated. Firstly, this paper presents empirical
evidence on the lack of accountability arrangements in SGBs. In particular, the
watchdog function of their member organisations is severely undermined by the
general absence of objective criteria and transparency in the distribution of funding
to members. With regard to checks and balances, arguably the most topical issue is
the total lack of independent ethics committees, if any, and their inability to conduct
ex officio investigations. Secondly, our survey demonstrates that most SGBs have
institutionalised athlete participation. However, in the overwhelming majority of the
organisations, they have not been granted formal decision making power. Thirdly,
with regard to executive body members, there is the rather anachronistic dominance
of the European continent and also the preponderance of male officials. In addition,
the general lack of term limits poses serious threats with regard to the concentration
of power, which is evidenced for instance by the overall number of years SGB
presidents are in office. The presented empirical evidence clearly supports the recent
calls for good governance in sport. SGBs need to agree upon a set of well-defined
criteria of good governance and take action towards compliance with those. Only
then, the self-governance of sport will be credible and justifiable.

The Legality of the UEFA Home Grown Player Rule
Richard Parrish, Edge Hill University
Geoff Pearson, University of Liverpool
The UEFA Home Grown Player Rule requires that football clubs participating in
European competition must have a minimum of eight players classified as ‘homegrown’ (or a maximum of 17 members of a 25 man squad who do not satisfy this
criteria). In doing so, the Rule might give rise to indirect discrimination which
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restricts the free movement of workers within the EU. However, if it achieves
objectives recognised as objectively legitimate under EU law (in this case
improvement of Competitive Balance and increasing quality in the training and
development of young players) then the Rule could be considered compatible with
EU law as long as it remains proportionate.
This paper is based on a 6-month European Commission-funded project investigating
whether the Rule achieves its dual aims and whether it can be considered
proportionate and therefore legal regardless of any inherently discriminatory effect.
The project team carried out extensive statistical analysis of the make-up of squads
and the levels of competitive balance in UEFA competitions, as well as interviewing
clubs, governing bodies and other stakeholders throughout the EU about the Rule’s
impact.

Day 1, 10:45 – Panel 2: Corruption in sport
(Chair: David Ranc)

A comparative analysis of the reaction to match fixing in the USA and
Germany
Danyel Reiche, American University of Beirut in Lebanon
This paper examines match fixing, focusing on the regulation of online sports betting
in Germany. Germany is in the process of legalizing and liberalizing online sports
betting, 20 licenses for online sports betting companies are issued by mid 2013. The
following research questions are asked: Which factors led to the prohibition of online
sports wagering in Germany? After explaining the methodology of this research and
conducting the case study, the article discusses the official and unofficial reasons
behind the ban, the administrative responsibilities of the issue, policy instruments for
implementing the ban, exceptions to the prohibition, the important role of courts in
the debate, external pressure to change the respective national regulation, and the
powerful role of sports governing associations that offers the main reasons for the
recent policy making decisions towards a legalization and liberalization of the online
sports betting sector.

The fight against corruption and the athlete’s fundamental rights
Katarina Pijetlovic, Tallinn Law School, Estonia
The European Union is currently developing and defining its policy towards matchfixing in sport in the exercise of it supplementary competences under Article 6 TFEU.
Whereas match-fixing strikes at the core of sport and fighting against this form of
corruption remains one of the centrally important issues in preserving the integrity of
sport, it should not be overlooked that protecting the economic and fundamental
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rights of athletes from adoption and enforcement of disproportionate anti-corruption
rules in violation of EU law by the sport governing bodies is equally important. In EU
law and policy, autonomy of sporting bodies is conditional upon compliance with the
law.
This paper looks at the manner of entry into beginning-of-season consent
agreements, the rules in the anti-corruption codes that become applicable by virtue of
those agreements, and the terms and clauses that violate fundamental rights of
athletes. It provides arguments for the application of the EU Charter of Fundamental
Rights to the rules and practices of the sport governing bodies due to their
monopolistic state-like competences and the scope of regulatory latitude. The sports
related jurisprudence in the EU thus far revolved around the economic rights of
athletes under internal market and competition provisions. It is argued that the
Charter can be used in the familiar analytical framework devised for the regulatory
rules in sport under those provisions to support the athletes’ arguments and
counterbalance the reliance on Article 165 TFEU concept of ‘specificity of sport’ by
the governing bodies seeking to justify their restrictive measures.

Day 1, 11:45 – Panel 3: Sport in times of economic and political
crisis: Past and present
(Chair: Basak Alpan)

Strategies against right-wing extremism in (German) football stadiums
Daniel Duben
Especially in times of economic and social crisis right-wing extremist ideas appear
more attractive for people suffering from the circumstances. Easy answers for
complicated questions seem to offer a logical explanation for many problems,
populistic solutions appear to be the way out of the "misery". Football stadiums are
popular areas for rightwing extremists to recruit new members for their movements.
The good news: There is absolutely no lack of ideas, statements and essays focussing
on combatting right-wing extremism in German football stadiums. The bad news:
Many of these contributions suffer from a lack of a serious scientific base. The mostly
unanswered overall-question is: What can strategies against right-wing extremism in
football stadiums contribute and what can these strategies not accomplish?
It is therefore necessary to take a closer look at the theoretical background. Which
elements are inherent in the right-wing extremism in football stadiums? Why are
football stadiums an attractive recruiting ground for right-wing extremists? How does
right-wing extremism manifest itself in the stadiums? In which points can different
strategies tackle these docking units of right-wing extremism?
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Without answering these theoretical questions, every strategy facing right-wing
extremism remains a well meant suggestion, founded on observations and inductive
conclusions. Of course these observations need to be considered while looking for
strategies with practical impact against racism, homophobia and other elements of
right-wing extremism in football stadiums. But the basis of every strategy must be a
theoretical-grounded fundament.
This fundament should be build up in the following paper by analysing the docking
units of right-wing extremism in football stadiums. Afterwards strategies for tackling
right-wing extremism on different levels should be presented.

Socio-cultural Regulation of Sport in the EU and Player’s Agents
Serhat Yilmaz
The EU intervention into the regulation of player`s agents has intensified after the
White Paper on Sport. How this regulatory interest of EU could be explained? What
underpins the EU intervention into the regulation of player`s agents? This paper
argues that the EU intervention is in the pursuit of elimination of bad practices
within activities of player`s agents which deemed to have detrimental impact on the
image of sport and its socio-cultural functions in Europe. In order to develop this
argument the paper examines the EU intervention by analyzing the interinstitutional
interaction among the Commission, the Parliament and the Member States who are
deemed to be the main actors of socio-cultural coalition within competing advocacy
coalitions in European sport policy sub-system and locates the issue of player`s
agents within. In particular, it analyses the intensified activities of these sociocultural actors following the White Paper on Sport and under the new competency on
sport in the Lisbon Treaty through the use of institutional venues including policy
papers and on-going impact assessment by the Commission; the presidency
conclusions and formal council meetings by the Member States; and influential
reports and resolutions by the Parliament. The paper therefore illustrates links
between the socio-cultural regulation of sport and the issue of agents at European
level.

Day 1, 14:15 – Panel 4: The regulation of European sport
(Chair: An Vermeersch)

‘What about us?’: Exploring the EU’s growing children’s rights agenda in
the context of professional football and young migrant sportspeople
Eleanor Drywood, University of Liverpool, UK
Over the past decade the EU has promoted an increasingly explicit and ambitious
children’s rights agenda. Following the Lisbon Treaty 2007, protection of the rights of
56

the child an aim of the Union; and Article 24 Charter, which confirms a number of
key children’s rights principles (inter alia: the right for all children to the protection
and care as is necessary for their well-being; their right to have their views heard in
accordance with their age and maturity; and that decisions must be taken in a child’s
best interests), has attained binding status. Meanwhile, the Commission has
published a Strategy on the Rights of the Child (COM(2011) 60 final, 6.2.2011), in
which it pledges to incorporate a children’s rights perspective into the design,
implementation and monitoring of all EU policies that directly or indirectly affect
young people.
Since the Bosman ruling (Case 145-93, [1995] ECR I-4921), the impact of EU law on
Europe’s football transfer system has been significant, whilst the sport’s governing
bodies have responded with measures aimed at off-setting the potential impact of free
movement on the status of young players with measures such as UEFA’s home-grown
player rules. Arguably the effect of some of these developments is to encourage child
migration and to increase the likelihood of dubious practices in relation to the
recruitment of young players. This paper, intended as a preliminary exploration for a
longer research project, will consider the EU’s growing children’s rights agenda
within the context of professional football, particularly young migrant players.

The Legal Dimension of International Football Events: Is Turkey Ready?
Kadir Gürten, University of Ankara, Turkey
Özgehan Şenyuva, Middle East Technical University, Ankara, Turkey
Turkey made the headlines of sports pages all around the world for being a candidate
to host both 2020 Olympic Games and 2020 World Cup. As a persistent candidate
over the past years and with a strong economy, Turkey is considered to be very likely
to host one of these events. Turkish leaders and opinion leaders have been making
their case for domestic audience stressing the benefits of hosting an international
sports event, arguing that Turkey would benefit significantly. However, when the
ongoing debate over hosting one of these events in Turkey is examined, it becomes
evident that both the pro and con arguments are concentrated on social and
economic dimensions of hosting international sports events. What is missing is the
legal dimension. The experiences of 2010 World Cup in South Africa and 2008
European Championship in Austria and Switzerland demonstrated that hosting an
international sports event requires the presence and implementation of a large set of
legal rules and procedures ranging from sponsorships to the construction deals and
tenders. With the increased commercialization of football and increased
sponsorships, it became a concern for many how the local community and practices
are affected from hosting an event. This paper aims to analyze the strengths and
weaknesses of the current sports and fans related legislation of Turkey in facing the
potential challenges of hosting an international event, with a comparative analysis
based on the Swiss and South African experiences.
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EU criminal law and sport: Ultima ratio?
Samuli Miettinen, University of Helsinki, Finland
Criminalization has emerged as a key option to combat undesirable phenomena
linked to sport. The paper maps EU legislation and recent proposals onto the EU
policy debate on criminalization. It examines three areas where criminalisation may
be perceived as an appropriate response: racism, corruption, and match fixing.
Criminalization linked to sport is an obvious candidate for legal basis issues, and
raises most of the questions discussed in recent literature on criminalization.
Following the Commission’s 2012 proposal on fraud against the EU budget, it is clear
that will be pursued through ancillary criminal competences implied beyond Article
83 TFEU. How seriously should we view such legal basis issues when criminalisation
is linked to sport?
In the 2011 communication on criminal policy, the Commission recalled policy
questions that are raised by criminalization under EU law. Criminalization must
provide added value, must respect subsidiarity, fundamental rights, proportionality,
and so on. Many of these issues are also raised by the three examples of
criminalization linked to sport. How do recent policy documents and legislative
impact assessments correlate with this framework?
Solutions differ across the three examples. One underlying concern is linked to all. To
what extent is criminalization an option the last resort, ultima ratio, as required by
the Charter of Fundamental Rights?

Day 1, 15:30 – Panel 5: Battling corruption and other
challenges in modern sport
(Chair: Geoff Pearson)

Battling corruption and match fixing in world soccer
James M. Dorsey, University of Wuerzburg, Germany, and Nanyang
Technological University, Singapore
The struggle to reform bodies governing world football is proving to be a slowmoving, convoluted process. The outcome, against the backdrop of the worst scandal
in soccer’s history, will be determined in Kuala Lumpur, home to the Asian Football
Confederation (AFC) rather than on Zurich’s FIFA Street that hosts the headquarters
of world football governing body FIFA.
The downfall of Mohammed Bin Hammam, a Qatari national at the center of the
scandal, who in late 2012 resigned as a member of FIFA’s executive committee and
president of the AFC and was almost simultaneously definitively banned for life from
involvement in professional soccer, has at least for now taken the scandal off the front
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pages. At the same time, it has put the controversy over Qatar’s winning of the right
to host the 2022 World Cup back on the agenda.
Yet, as in the case of Bin Hammam, who was accused of corruption and financial
mismanagement, FIFA is likely to ensure that it’s fundamental, secretive, clubby, and
back-room, back-slapping way of operating remains intact. To do so, it is certain not
to put the Qatar World Cup at risk as this would open the door to questioning of the
way World Cups are awarded and the FIFA rules and regulations that govern bids.
As a result, the clamor for a thorough restructuring of the bodies governing world
soccer depends on whether the AFC’s executive committee will shoulder the burden
following committee elections in April 2013. To do so, it would have to act on an
internal audit conducted by PricewaterhouseCoopers that calls for legal counsel to
explore possible civil and/or criminal action against Bin Hammam as well as the
renegotiation or cancellation of a controversial $1 billion commercial rights
agreement with a Singapore-based company.
This paper will explore lessons to be learnt from world soccer’s seeming inability to
initiate far-reaching reform despite widespread perceptions of its governing bodies as
being thoroughly corrupt and resistant to transparent good governance.
It will identify as one reason the fact that FIFA and regional soccer bodies like the
AFC have not truly embarked on a road of reform in the absence of fan pressure that
would persuade commercial sponsors to speak out. Soccer’s governing bodies have
further benefitted from the fact that national associations, including European soccer
body UEFA and its members that is viewed as the group with the sports highest
standards of good governance, have been equally reluctant to put their vested
interests at risk by pushing for real change
The paper will further contrast the fig leaf reform approach to reform of FIFA with
the way fan pressure and political interests have ensured that the problem of match
fixing in countries like Turkey was approached and officials and fixers were held
accountable, albeit in ways that admittedly were influenced by often political
struggles for power.

Keeping private governance private: Is FIFA ‘blackmailing’ national
governments?
Borja García, Loughborough University, United Kingdom
Henk-Erik Meier, Munster University, Germany
Governance by non-state actors has received increased attention. However, it is still
controversial to what extent private governance regimes operate in an effective
‘shadow of hierarchy’. We focus on international football where a private governance
regime actively claiming autonomy from public authorities has been established since
1904. We provide comparative case study evidence that FIFA as football’s global
regulator has been able to force national governments and regulators to abandon
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interference in football’s matters even in case of blatant failures of private
governance. Research supports the claim that private regimes providing unique
governance contributions represent an institutional equilibrium able to resist
challenges. Moreover, private governance arrangements that generate positive
feedbacks for political stakeholders can shape their political environment. FIFA’s
victories are highly problematic since they discourage national governments to fight
misconduct in sport while it can be doubted that private governance alone can deal
with the regulatory problems at stake.

Day 2, 11:00 – Panel 6: The challenge of gender in sport
(Chair: Adam Pendlebury)

Feminisation in times of crises: the case of French football
Dàvid Ranc, ESSCA School of Management
Since 2000 and perhaps for the exception of losing the 2006 World Cup final, French
national team football may arguably be seen as moving from one crisis to another,
including the inglorious qualification to the 2010 WC and defeats at very early stages
in the 2002, 2004, 2008, 2010 European and World Championships.
In this context of an internal crisis, that has lead to a stark decrease in the number of
football players in France and negative images relayed by the French (and possibly
International) media, the Women’s national football teams (on the back of improving
results) have somehow been seen as providing hope to journalists, supporters and
national football authorities. In 2009, shortly after the beginning of the international
financial then monetary crisis, the Fédération Française de Football (FFF, the French
FA) launched a plan to ‘feminise’ football.
As of 2012, the plan seemed to have failed massively. Reportedly, there were fewer
women playing in 2012 than in 2007. The election of a new President and Committee
in 2011 led to a new ‘plan of feminisation’ of football.
What explains the disappointing results of the 2009 plan (and possibly previous
efforts?) how has it led to the development new 2012 strategy? This research will use
interviews with policy makers in order to map previous and ongoing strategies to
develop women’s football (players, but to some extent supporters, too) in France.

Gender verification in sport and its assessment from the viewpoint of
international human rights law
Elizaveta Zhuk, Lomonosov Moscow State University, Russia
For a long time women were deprived of the opportunity to do sports. Over the years
women’s participation in sports competitions engendered a new challenge. At the end
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of the 1960th international sports organizations headed by the International Olympic
Committee introduced a special procedure of gender verification which for more than
30 years was a precondition for female athletes participating in sports competitions.
Gender verification was aimed at preventing men from participating in women’s
competitions which would be an obvious violation of the principle of fair play. The
methods of gender verification were changing but the achievements of genetics and
medicine didn’t make it perfect enough which can be proved by case studies. Mistakes
occurred soon after gender verification adoption as well as they still occur in the XXI
century though the procedure became selective, sometimes making female athletes to
assert their rights both to participate in sports competitions and to be called women.
Though the task of gender verification was to reveal men trying to pass themselves off
as females, no such cases were recorded; instead, the procedure of gender verification
began to reveal women with chromosomal aberrations (for example, with androgen
insensitivity syndrome and other divergences of a 46,XX which is considered as a
‘normal’ female karyotype) which nevertheless didn’t give them any competitive
advantages over other female athletes. From the viewpoint of international human
rights law gender verification seems to be arguable, which made it a subject of this
research.

Golf industry attrition: Challenges
professionals, particularly women

to

retaining

qualified

golf

Vanessa MacKinnon, California University of Pennsylvania, California, PA
Problem Statement: Attrition of qualified professionals can pose a challenge to any
industry. In addition to the high costs associated with hiring and training new
professionals, there is a loss of talent and expertise, and a dearth of experienced
professionals to serve as mentors and leaders. Attrition of women professionals can
pose an additional challenge in traditionally male-dominated industries such as
sports, as it means there will be fewer female role models and teachers for young
women, and a smaller pool of female candidates for leadership ranks.
Procedure: This study will explore the reasons for professional attrition in the golf
industry, with special attention given to the reasons for female attrition. Former golf
industry professionals will be surveyed as to their experiences in the golf industry and
their reasons for leaving the industry. Both qualitative and quantitative data will be
used to analyze the respondents’ primary reasons for leaving. In addition, the
responses of male and female participants will be compared and contrasted.
Implications: Results could be used by the broader sports industry to determine the
reasons why qualified professionals leave the industry rather than staying and serving
as mentors or seeking to rise through the leadership ranks. The results could help the
industry develop programs to retain qualified professionals- particularly women- and
could also be useful for university educators to better prepare young people and
future coaches for the work environment they will encounter upon entering the sport
industry.
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Day 2, 11:00 – Panel 7: Fandom, identity and sport governance
(Chair: Borja García)

The Heart of the game: Why supporters are vital to improving
governance in football
Ben Shave, Supporters Direct
Supporters Direct Europe (SD Europe) has produced a Position Paper in order to set
out our position and evidence of how supporter involvement and ownership can help
improve European football and deliver European values and EU aims.
What SD Europe says is important because many football clubs in Europe are in
financial turmoil, the game suffers from the effects of poor governance at club and
national levels, and because the potential to deliver social and economic benefits
from the game is not being realised.
Increasing numbers of supporters are seeking assistance in becoming involved in
decision making: forming democratic organisations, building capacity, and
representing supporters’ interests.
Our work over more than a decade has given us a recognised expertise, not just in
developing supporter involvement and fan ownership, but also in the wider issues of
sports governance. Helping to improve football’s governance and addressing financial
instability are vital, not only in improving sport but addressing key issues in Europe:
strengthening democracy and citizenship, building cooperation and dialogue, and
improving communities.
This paper sets out how we think those issues are best addressed.

Football spectatorship, mediatisation and the identity question – The
Case of the Champions League
Arne Niemann and Alexander Brand, University of Mainz, Germany
The ongoing Europeanisation of governance structures of sport, especially football,
has become one of the most fruitful avenues of social science-oriented Sports Studies.
Carrying research further, we ask whether there are consequences from such altered
forms of governance with regard to the lifeworlds of sports consumers. I.e. we
question whether there are changes at the level of supporters’ and spectators’
perceptions, and in a wider sense: their identities? This question gains momentum
not least against the background of manifold crises within Europe and the supposed
crumbling of ‘Europeanness’ in times of financial turmoil, tight budgets, and enforced
austerity measures.
The underlying idea is that the increasing depth and frequency of interactions related
to football in Europe has already led to an incremental change of perceptions and, by
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that, altered the very shapes of “communities of belonging”. Of specific importance,
in this regard, seems the UEFA Champions League (CL), the de facto pan-European
league competition of top European clubs which could be interpreted as constituting
a rather stable transboundary space of action. Preliminary research so far has hinted
at new forms of allegiance, orientation and networking among elite actors in the CL
context. We hypothesise that the developments have also left their mark on sports
fans, i.e. the main consumers of sport. In order to build a bridge between conceptual
work on the Europeanisation of lifeworlds and more ethnographically oriented
research into incremental identity change, this paper aims to describe the UEFA
Champions League as a site where a “European public football space” forms, both in
terms of transboundary spectatorship and fandom as well as through the continuous
creation/normalisation of transnational media events, i.e. CL broadcasts.

Does qualifying really qualify? Comparing the representations of the
Euro 2008 and Euro 2012 in the Turkish media
Basak Alpan and Özgehan Şenyuva, Middle East Technical University,
Ankara, Turkey
Departing from the idea that football has been, and still is, a terrain for expression
and negotiation of identity for the football spectators during the Euro championships,
the authors aim to examine the Turkish national identity negotiations in two different
events, Euro 2008 and Euro 2012, where Turkish team was able to qualify in the
former, but not in the latter. Bora (2000) calls the relations between Turkey and
Europe through football as ideal objects of analysis towards understanding the
European complex in the formation (and perpetual re-formation) of Turkish national
identity. Departing from this close link between the formation of Turkish national
identity and ‘encounter with Europe’ in terms of football, the paper aims to
understand whether the existence or non-existence of the Turkish national football
team on the field feeds into the identifications and narratives of the Turkish football
spectators through the lens of the media, using a qualitative analysis.
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9. BOOK REVIEW
An Ethnography of English Football Fans. Cans, Cops and
Carnivals
By Geoff Pearson. Published by Manchester University Press, 2012,
Manchester (201 pp., £ 65.00, hardcover)
Reviewed by Alexander Brand
Haste makes waste, while long lasting, in-depth research occasionally produces
superb books on social reality as Geoff Pearson’s latest contribution amply
demonstrates. Pearson has invested sixteen years of research at various sites and
from different positions in order to come up with a fascinating, readable yet also
thoroughly academic – in the best sense of the word! – account of English football
fans.
Looking at football fandom as an expression of the ‘carnevalesque’ in Bakhtin’s terms
allows him not only to give a more nuanced and differentiated picture of football
fandom but also to offer fresh insights into why football fans behave as they do and
how this might clash with the agenda of local authorities ultimately contributing to
disorder and one-sided media coverage. Following Bakhtin who saw the ‘carnival’ as a
metaphor for situations when more than the ‘usual’ is permitted, when excess and
grotesqueness occur, when conventions are playfully undermined and eventually
‘broken’ and an ‘alternative’ social space is forged1, Pearson argues that fandom is not
only about either sports-mad followers or event-driven consumers (or hooligans, for
that matter).
According to him, one of the most fundamental motivations of a substantial portion
of English football fans to engage in fandom is a “desire to step away from the
ordinary and the everyday” (p. 38; emphasis added). Hence, fandom cannot and
should not be reduced to a fascination with sports as such or the worshipping of a
successful (or simply the local) side, national pride or violence, but rather is about the
creation of a specific atmosphere around football matches which consists of ‘fun’ (as
judged from those engaging in such activities). It is not by chance that the fans
studied in the book often report that what matters most for them in being fans is the
‘craic’ – an ‘enjoyable time spent with other people’ according to the Cambridge
Online Dictionary (and, to be honest, a phrase new to the reviewer).
As the title of the series in which the book has been published (“New Ethnographies”)
indicates, Pearson uses an ethnographic approach to his subject(s) under study.

See for this condensed reading of Bakhtin: Robinson, A. (2011). Bakhtin: Carnival against Capital,
Carnival against Power, Ceasefire, 9 September, http://ceasefiremagazine.co.uk/in-theory-bakhtin-2/.
1
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Consequently, he combines participant observation (both covert and overt),
interviews and more text-oriented approaches such as the analysis of online message
boards communication. In this, he carefully counterchecks eventual exaggerations
and lies through observation all the while he is able to gain important background
knowledge through talking to people which could not have been gleaned from ‘pure’
observation. He also stresses that one should be careful not to read too much into
what has been posted in online forums (a more than reasonable argument) but
nevertheless makes use of such information (p. 173). Through focusing on how these
message boards help to shape the activities of the fans instead of reconstructing what
has happened on the basis of claims made there anonymously, he cleverly evades the
problem he has just pointed out. (In this regard, as Pearson himself hints at, it would
be really worth looking more into the practices of journalists, as well as other people,
who seem to consult such online boards as sites to gain ‘facts’.)
What is, among other things, particularly useful in Pearson’s treatment is that he
meticulously discusses the very dilemmas of ethnographic research into (football)
fandom. He offers a very thoughtful and substantive take on what it means to
“immerse oneself” with the objects of study, what responsibilities this might entail,
what kind of relationship is conducive to unearth which phenomena at what stage of
research etc. Chapter 1, while carefully tailored to his project, clearly transcends the
immediate concerns and could well become a new standard text for teaching
ethnographic methods and making non-ethnographers aware of the very techniques
and its implications. Especially worthy are the sections on normative and strategic
considerations on behalf of an ethnographer: when and why either covert or overt
observation, when to intervene and how to account for this in reporting the research,
how to establish and uphold some critical distance while ‘going native’, how to cope
with the not only unavoidable, but also necessary immersing with the research group
for the sake of understanding their doings precisely not from an outsider’s view which
is limited etc. On twenty pages one learns quite a lot not only about how Pearson
answered such questions but as well about what pertinent issues surface in all sorts of
ethnographic research.
Impressively enough, Pearson has studied football fandom over a sixteen-year period.
Starting with observing fans of Blackpool F.C. (1995-98), he then moved on to do
research on fans following the English national team abroad (1998-2006, as part of a
project investigating the policing of English fans), and finally included fans of ManU
(2001-2011). Although at first glance one might somewhat grumble at the rather
intuitive (or practical) parameters of case selection – Blackpool because of
geographical proximity, the national side because of research funding, ManU
arguably for personal reasons – the overall advantages clearly seem to outweigh the
implicit biases. It simply is the case that you may have better access and can regularly
attend matches close to where you go to work, as well as project funding enables one
to do the necessary and expensive fieldwork. Finally, being a long time supporter of a
team might mean that one already has attained a deeper knowledge of local habits
and, hence, immersing is an option at all.
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The main part of the book, as has been said, is dedicated to the depiction of a
substantial chunk of English football fans as ‘carnival fans’. Given the already
burgeoning classifications of different fan types which the author is fully aware of and
discusses at length, a nevertheless plausible question would be: Why another label?
As Pearson demonstrates at several points, his book is not about hooligans or
‘mavericks’ and does not zoom in on disorder and violence in the context of football
matches in general, although a carnival fan’s lifeworld certainly knows violent
encounters as the events reported in the study make clear. One of the most obvious
objects of comparison then would be the Ultrà movement. However, as Pearson
asserts, in contrast to Ultràs (and hybridised local Ultrà-type movements) who
unconditionally support their team in and around stadium at match day, fans of the
carnival type aim at something different. For them, it is sort of ‘group experiences’ at
the occasion of (mostly away) matches all the while creation of impressions for the
fans of the opposite team (and others as well) is only secondary to a carnival fan. In
short, he is primarily keen on “having a good time” (p. 62). Regarding this issue, the
key consideration of the book is on page 24: “For the carnival fan, what happened on
the pitch was often secondary to the fun to be had off it and the key elements of a
successful trip tended to be congregating in large groups, alcohol consumption, the
creation of ‘atmosphere’ and the engagement in, or witnessing of, humorous events
that could be retold…”.
Using the lens of ‘carnival’ then allows Pearson not only to classify fans – carnival
fans may have a preference for away matches, independent travelling and standing
rather than sitting throughout the match, they may also regularly engage in low-level
criminal activity such as indecent chanting, pitch invasion etc. Far more important is
that he is able to dissect for the reader the loud and noisy subculture flowing from
such motivation to create an atmosphere: the chants, the almost choreographed
exchange of insults, the heavy drinking, the occasional violence. It should be stressed
that, according to the author, a substantial part of this latter phenomenon seems not
to be planned in advance but rather ‘occurs’, not least because there is an
omnipresent tension between order and subversion.
Furthermore, the perspective of the carnevalesque allows one to interpret at least
some forms of fan behaviour, some of their articulations in a more nuanced manner.
Pearson extensively discusses chants, insults and racist as well as misogynist codes
and communications, for instance. Although he is by no means implying that these
are overstated problems, he shows that not all utterances and behaviours are
reducible to crude xenophobia and sexism, even if they obviously carry the flavour of
both. But they may also be strategically deployed as a provocation or simply part of a
‘normal code’, which of course does not excuse them or renders such articulations
less objectionable. On the other hand, Pearson detected a surprising level of
reflexivity at the side of fans on such matters (see e.g. chap. 7 on this).
Most surprising – to an outsider who is only occasionally confronted with English
football fans via the media – is Pearson’s depiction of those who follow the English
national side abroad. Here, the author tremendously benefits from his immersing and
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his insider’s account as well as the idea of carnival which in combination allow him to
see more and different things than only the usual, often media-driven account of
violent hordes keen on displaying their rough qualities seems to convey. While by no
means constructed as an excuse, Pearson points to the following facts. First, disorder
occurred more seldom than usually thought. Second, if it occurred, it only rarely took
the shape of a planned act of violence but more often erupted for rather situational
reasons and dynamics. As he underlines, there is an alleged ‘hooligan reputation’ of
all English fans, often fed by prior media reportage, which occasionally leads the local
youth to prove their masculinity. Also, third, the very strategies of local authorities
who did expect nothing else than violent hordes that had to be policed roughly might
have at times fed into this. Sure enough, one could ask whether such ‘reputation’ and
expectations of the worse are thoroughly unfounded given the history and legacy of
British hooliganism, and the author knows that well. Alas, the depiction and
ethnographic reports nevertheless convey the strong and plausible message that part
of the actual problems of “football violence” might have to do with how local
authorities define the situation, what strategies they develop. Carnival fans – away
fans bent on the ‘craic’ – hence may react aggressively towards what they perceive as
an illegitimate and overly rough intervention of the policy or on behalf of stadium
stewards. In this regard, the reviewer, a regular stadium-goer in Germany, was mildly
astonished (and somewhat relieved) to learn that intelligent policing and deescalation is deployed even by the German police at times, and at some point really
made a difference (pp. 96-7).
Another very timely development accounted for by the book is the change in
lifestyles, behaviour and practices of football fans through new information and
communication technologies (ICT, chap. 8). Hence, it is not only globalisation,
commercialisation, Europeanisation and dramatically changed ways of crowd
policing which have altered the experience of being a football fan these days.
Coordination via ICT, documentation (of indiscriminate policing and sub-standard
stadium management), self-staging as well as sharing ‘humorous’ moments and
carnevalesque events are part of the (carnival) fan’s lifeworld, too. Interestingly
enough, as the author explains modern instruments and technologies not so much
pull these fans into consumptive, commercialised activities but rather helps them in
reconstructing the traditional experience of carnival under new circumstances.
There is far more to be said about this book which is certain to become a classic
within a short time. It is only hoped that other researchers follow Pearson and look at
football fandom in their respective local, regional and national surroundings in order
to see whether the metaphor of the ‘carnival’ travels. It is a hope as well that many
will follow the footsteps of the author and really do immerse themselves and produce
such thick and illuminating ethnographic accounts. For the time being, sport
sociologists, ethnographers, social scientists with an interest in either football or the
issue of fandom, but also football fans, local authorities and even policy makers are
recommended to go and get this excellent book.
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10. CONFERENCES AND EVENTS
Sport&EU 2013 Conference
The eighth annual conference of the Association for the Study of Sport and the
European Union will be organised by the Sport Studies Research Centre at Kadir Has
University in Istanbul, Turkey.
This is the third time that Sport&EU will travel outside the United Kingdom and the
second time that the annual conference will be organised outside the European
Union. This conference will mark a commitment of Sport&EU to open its activities to
new territories and to new members.
Location: Istanbul, Turkey
Date: 27-28 June 2013
Organisers: Association for the Study of Sport and the European Union in
cooperation with the Sport Studies Research Centre at Kadir Has University
Website:
http://www.sportandeu.com/events/sporteu-conferences/sporteuconference-2013/

Major events, Major opportunities conference
Location: London, England, United Kingdom
Date: 20 June 2013
Organiser: Sport and Recreation Alliance
Website: http://www.sportandrecreation.org.uk/news/04-03-2013/bookings-nowopen-eu-sports-summit-%E2%80%93-major-events-major-opportunities

Women and Sport Conference
Location: Lisbon, Portugal
Date: 20-21 June 2013
Organiser: Instituto de História Contemporânea – FCSH, UNL
Website: http://hdesportofeminino.blogspot.com/

Women’s Football: Played, Watched, Talked About
Location: Copenhagen, Denmark
Date: 21-22 June 2013
Organiser: University of Copenhagen and Football Research in an Enlarged Europe
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Website: http://www.nexs.ku.dk/FREECpH2013

Second International Coaching Conference
Location: Crewe, England, United Kingdom
Date: 22-23 June 2013
Organiser: Manchester Metropolitan University
Website: http://www.cheshire.mmu.ac.uk/cric/conference.php

Science, Higher Education, Business: an interdisciplinary
approach to sport studies, research and development in the
Caribbean
Date: 25-28 June 2013
Organisers: The University of the West Indies in collaboration with First Citizens
Sports Foundation
Contact: physed.administrator@sta.uwi.edu

18th Annual Congress of the European College of Sport Science
Location: Barcelona, Spain
Date: 26-29 June 2013
Organisers: European College of Sport Science and National Institute of Physical
Education of Catalonia
Website: http://www.ecss-congress.eu/2013/13/

2013 Southwest District Association AAHPERD Annual
Meeting
Location: Istanbul, Turkey
Date: 26-29 June 2013
Organisers: European Academy of Management and Galatasaray University
Website: http://www.euram2013.com/

2013 Southwest District Association AAHPERD Annual
Meeting
Location: Las Vegas, Nevada, USA
Date: 26-29 June 2013
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Organiser: American Alliance for Health, Physical Education, Recreation and
Dance
Website: http://www.aahperd.org/about/districts/southwest/upload/2013-SWDCall-for-Proposals-Information.pdf

30th Annual Conference of the Sport Literature Association
Location: West Long Branch, NJ, USA
Date: 26-29 June 2013
Organisers: Sport Literature Association and Monmouth University
Contact: jlarance@westliberty.edu

Fiji Rugby Centenary Conference
Location: Suva, Fiji
Date: 1-2 July 2013
Organiser: University of the South Pacific
Contacts: g.molnar@worc.ac.uk and kanemasu_y@usp.ac.fj

Law on the Edge
Location: Vancouver, Canada
Date: 1-4 July 2013
Organisers: Canadian Law and Society Association, Law and Society Association of
Australia and New Zealand
Website: http://www.law.ubc.ca/events/law_on_the_edge/

Human and Social Sport Sciences - Issues, Approaches,
Challenges and Implementations Summer School
Location: Copenhagen, Denmark
Date: 1-5 July 2013
Organisers: University of Copenhagen in collaboration with the International
Societies for Sport History (ISHPES) and Sport Sociology (ISSA), the European
Association of Sport Psychology (FEPSAC) and the International Association of
Physical Education and Sport for Girls and Women (IAPESGW)
Website:
http://www.ifi.ku.dk/english/research/research_groups/sport_politics_welfare/su
mmer-school-2013/
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National Identity and Sport in Post-Conflict/Fractured
Societies symposium
Location: Loughborough, Leicestershire, UK
Date: 3 July 2013
Organisers: Loughborough University
Website: http://www.lboro.ac.uk/research/csig/Documents/
Conference%20info%20and%20flyers/Conflict_Sport/Conflict_Sport.pdf

2013 AIESEP Conference
Location: Warsaw, Poland
Date: 4-7 July 2013
Organisers: Association Internationale des Ecoles Superieures d’Education
Physique/International Association for Physical Education in Higher Education,
Jozef Pilsudski University of Physical Education and the Polish Society for Sport
Sciences.
Website: http://www.aiesep.org/

13th Annual international conference on sports: Economic,
management, marketing & social aspects
Location: Athens, Greece
Date: 8-11 July 2013
Organisers: Athens Institute for Education and Research in collaboration with the
PanHellenic Association of Sports Economists and Managers
Website: http://www.atiner.gr/sports.htm

19th International Symposium of Adapted Physical Activity
(ISAPA)
Location: Yeditepe University, Istanbul, Turkey
Date: 19-23 July 2013
Organiser: Yeditepe University
Website: http://www.isapa2013.com

Commonwealth Sports Development Conference
Location: Glasgow, Scotland, United Kingdom
Date: 12-13 August 2013
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Website: http://www.regonline.co.uk/commonwealthconference2013

“What do we (really) know about doping?” conference
Location: Aarhus, Denmark
Date: 15-16 August 2013
Organiser: International Network of Humanistic Doping Research
Website: http://www.doping.au.dk/conference

2013 ISHPES Congress
Location: Taipei, Taiwan
Date: 18-22 August 2013
Organisers: International Society for the History of Physical Education and Sport
and National Taiwan Normal University
Website: http://www.2013ishpes.org/

8th FIEP European Congress: Physical Education and Sports
Perspective of Children and Youth in Europe
Location: Bratislava, Slovakia
Date: 29 August-1 September 2013
Organiser: Comenius University
Website: http://www.fiep2013bratislava.com

43rd Annual UACES Conference
Location: Leeds, England, United Kingdom
Date: 2-4 September 2013
Organiser: The Academic Association for Contemporary European Studies
Website: http://uaces.org/events/conferences/leeds/

6th International Sport Business Symposium
Location: Buenos Aires, Argentina
Date: 3-4 September 2013
Organisers: GB Consulting, Johannes Gutenberg Universität and University of
Buenos Aires
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Website: http://www.sportbusinesscentre.com/media/6th-international-sportbusiness-symposium-buenos-aires/

European Sports Development Network Conference
Location: Ormskirk, England, United Kingdom
Date: 4-5 September 2013
Organiser: Edge Hill University
Contact: esdn2013@edgehill.ac.uk

2013 International Association for the Philosophy of Sport
Conference
Location: Fullerton, California, USA
Date: 4-8 September 2013
Organiser: International Association for the Philosophy of Sport
Website: http://www.iaps.net

31st Annual Conference of the British Society of Sports History
Location: Cheshire, England, United Kingdom
Date: 6-7 September 2013
Organisers: British Society of Sports History and Manchester Metropolitan
University
Website: http://www.sportinhistory.org/

21st European Association for Sport Management Conference
Location: Istanbul, Turkey
Date: 11-15 September 2013
Organiser: European Association for Sport Management
Website: http://www.easm2013.com

2013 AIESEP Specialist Seminar
Location: Jyväskylä, Finland
Date: 12-14 September 2013
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Organisers: Association Internationale des Ecoles Superieures d’Education
Physique/International Association for Physical Education in Higher Education, and
the University of Jyväskylä
Website: https://www.jyu.fi/sport/liikunnantarina/AIESEP/aiesep

Sport, Leisure and Social Justice Conference
Location: Brighton, England, United Kingdom
Date: 19-20 September 2013
Organiser: University of Brighton
Contacts: d.c.burdsey@brighton.ac.uk, j.c.caudwell@brighton.ac.uk,
b.wheaton@brighton.ac.uk

Symposium in Honour of Professor Dave Allen
Location: Edinburgh, Scotland, United Kingdom
Date: 20 September 2013
Organiser: University of Edinburgh
Contact: andrew.scott@ed.ac.uk

Nature & Sports Euro'Meet
Location: Liptovsky Mikulaš, Slovakia
Date: 2-4 October 2013
Organiser: European Network for Outdoor Sports
Website: http://www.nature-sports.eu/

5th MOVE Congress
Location: Barcelona, Catalunya, Spain
Date: 16-19 October 2013
Organiser: European Physical Education Association
Website: http://www.eupea.com/nl/x/374

Sport, Music and Identities research seminar
Location: Leicester, England, United Kingdom
Date: 25 October 2013
Organisers: International Centre for Sports History and Culture
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Website: http://www.dmu.ac.uk/research/research-faculties-and-institutes/artdesign-humanities/icshc/icshc-events/2013/sport-music-and-identities-researchseminar.aspx

Kick it! The Anthropology of European Football
Location: Vienna, Austria
Date: 25-26 October 2013
Organisers: Football Research in an Enlarged Europe and Universität Wien
Contact: free@univie.ac.at

Sports and Popular Culture
Location: Colchester, Vermont, USA
Date: 25-26 October 2013
Organiser: Northeast Popular/American Culture Association
Contacts: weir.r@comcast.net, rniemi@smcvt.edu, Jennifer.Tebbe@mcphs.edu

Play the Game
Location: Aarhus, Denmark
Date: 28-31 October 2013
Organiser: Play the Game/Danish Institute for Sport Studies
Website: http://www.playthegame.org/conferences/play-the-game-2013.html

2nd Global Conference on Sport
Location: Athens, Greece
Date: 1-3 November 2013
Organiser: Inter-Disciplinary Network
Website: http://www.inter-disciplinary.net/probing-theboundaries/persons/sport/call-for-papers/

2013 World Conference on Doping in Sport
Location: Johannesburg, South Africa
Date: 12-15 November 2013
Organiser: World Anti-Doping Agency
Website: http://www.wada-ama.org
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Elite sport success: Society boost or not?
Location: Antwerp, Belgium
Date: 13-14 November 2013
Organiser: Sports Policy factors Leading to International Sporting Success
(SPLISS) network
Website: http://www.elitesportconference.com/abstracts.html

19th SMAANZ Conference
Location: Dunedin, New Zealand
Date: 20-22 November 2013
Organisers: Sport Management Association of Australia and New Zealand and
University of Otago
Website: http://www.otago.ac.nz/smaanz2013/index.html

XVII International Congress of CESH
Location: Barcelona, Spain
Date: 21-23 November 2013
Organisers: European Committee for Sport History and Ramon Llull University
Website: http://www.cesh2013.com/news/envioCESH_201212.aspx

Bi-Annual ANZALS Conference
Location: Frankston, Victoria, Australia
Date: 4-6 December 2013
Organisers: Australian and New Zealand Association for Leisure Studies and
Monash University
Website: http://education.monash.edu.au/research/conferences/anzals/index.html

7th Meeting of the Transnational Working Group for the Study
of Gender and Sport
Location: Gothenburg, Sweden
Date: 13-14 December 2013
Organiser: University of Gothenburg
Website: http://www.iki.gu.se/samverkan/konferenser/gender-and-sport/
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Science, Higher Education, Business: An Interdisciplinary
Approach to Sport Studies, Research and Development in the
Caribbean
Location: Saint Augustine, Trinidad and Tobago
Date: 15-18 January 2014
Organisers: University of the West Indies and First Citizens Sports Foundation
Contact: sportstudiesconference@sta.uwi.edu

2014 AIESEP World Congress
Location: Auckland, New Zealand
Date: 10-13 February 2014
Organisers: Association Internationale des Ecoles Superieures d’Education
Physique/International Association for Physical Education in Higher Education and
the School of Critical Studies in Education at the University of Auckland
Website: http://www.aiesep2014.com/

Seventh Summit on Communication and Sport
Location: New York City, NY, USA
Date: 15-16 March 2014
Organiser: International Association for Communication and Sport
Website: http://www.communicationandsport.com

6th IWG World Conference on Women and Sport 2014
Location: Helsinki, Finland
Date: 12-15 June 2014
Organiser: International Working Group on Women and Sport
Website: http://www.iwg-gti.org/catalyst/may-2012/lead-the-change-be-thechange/

77

Sport&EU 2014 Conference
Location: Cologne, Germany
Date: 26-27 June 2014
Organisers: Association for the Study of Sport and the European Union in
cooperation with the Department of Political Science of the University of Mainz and
the Institute for European Sport Development and Leisure Studies of the German
Sports University.
Website: http://www.sportandeu.com/2013/06/sporteu-2014-conference-goes-tocologne/

19th Annual Congress of the European College of Sport Science
Location: Amsterdam, the Netherlands
Date: 2-5 July 2014
Organisers: European College of Sport Science and VU Amsterdam
Website: http://www.ecss-congress.eu/2014

ISSA/RC27 (Sociology of Sport) at the XVIII ISA World
Congress of Sociology
Location: Yokohama, Japan
Date: 13-19 July 2014
Organiser: International Sociological Association/RC27 Sociology of Sport
Website: http://www.isa-sociology.org/congress2014/ or contact kschimme@kent.edu or
steve.jackson@otago.ac.nz

20th Annual Congress of the European College of Sport Science
Location: Malmö, Sweden
Date: 24-25 June 2015
Organisers: European College of Sport Science and Malmö Univesity, Lund
University, Copenhagen University and World Village of Women Sport
Website: http://www.ecss-congress.eu/2015

21st Annual Congress of the European College of Sport Science
Location: Vienna, Austria
Date: 6-9 July 2016
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Organisers: European College of Sport Science and University of Vienna
Website: http://www.ecss-congress.eu/2016

22nd Annual Congress of the European College of Sport Science
Location: Bochum, Germany
Date: 5-8 July 2017
Organisers: European College of Sport Science and University Alliance Metropolis
Ruhr: Ruhr University Bochum, Technical University Dortmund, University
Duisburg-Essen
Website: http://www.ecss-congress.eu/2017
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11. JOURNALS
Special issue of the Sociology of Sport Journal: ‘Sociology of
Animals in Sport’
The role that animals occupy in the “sporting” cultures of the world is rarely studies,
especially from a sociological perspective. The substantive focus of papers for this
special issue on animals in sport may include, but is not limited to, the following:
- How the use of animals in sport interfaces with culture, social class, religion
and/or other social stratifiers;
- Ethical dimensions of using animals for popular entertainment;
- Definitional/conceptual ways of thinking about animals in physical and sportrelated cultures;
- Breeding, training and performance practices;
- The role of the authorities, policy and law in animal sports cultures;
- Sporting animals and social change;
- Sport subcultures which feature and/or depend on animal “competitors”; and,
- Animals, medicalization and experimentation.
Papers, from all international settings where animals feature in sport and leisure
pursuits, are solicited. Authors should follow the “Submission Guidelines for
Authors” used in every issue of Sociology of Sport Journal found at
http://journals.humankinetics.com/submission-guidelines-for-ssj. The paper should
be roughly 8,000 words including endnotes and reference list. Submit original
manuscripts online to: http://mc.manuscriptcentral.com/hk_ssj. Please address
questions to Guest Editor Dr. Kevin Young (kyoung@ucalgary.ca).
Due date for papers: 30 June 2013.

Special issue of the International Review for the Sociology of
Sport: ‘Sport and Alcohol’
There is little doubt that alcohol features in many aspects of contemporary sport.
While a considerable body of research has explored the relationships between sport,
alcohol and masculinity, new relationships to sport and alcohol are emerging that can
further advance understandings of the social meanings embedded in sport-related
drinking, the range of social problems it contributes to and their implications for
scholarship, policy and practice. It is timely then to re-examine sport-related drinking
in ways that widen the empirical and theoretical base so as to better understand the
diversity and complexity of drinking and drinkers in sport.
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The research questions, topics and problematics raised and addressed in this Special
Issue should aim to extend and enhance knowledge and understandings in the
sociology of sport and related disciplines. Towards that goal, this special issue solicits
papers that can contribute to new research agendas in the sport-alcohol nexus.
Papers are invited on, but not limited to, the following themes:
- Drinking and masculinity;
- Women, sport and drinking (as sportswomen, fans, audiences, or through other
identities/relationships);
- Non-drinkers in sport drinking cultures;
- Media representations and promotional culture;
- Methodological issues and innovations in exploring sport-related drinking;
- Theoretical contributions to exploring and re-defining sport-related drinking;
- Implications for policy and practice;
- Prevention and /or rehabilitation.
Papers that address these or other themes in varied cultural and /or geographical
contexts are particularly encouraged.
Manuscripts for the Sport and Alcohol special issue should be submitted online by 1
August 2013 at http://mc.manuscriptcentral.com/irss. Authors should both note
submission for the Sport and Alcohol special issue in a cover letter and choose “Sport
& Alcohol Special Issue” as the “Manuscript Type.” Manuscripts should be 60007000 words (inclusive of references, endnotes, tables, and figures) and follow the
Manuscript Submission Guidelines at http://irs.sagepub.com/. Expressions of
interest, abstracts for consideration, and questions may be directed to the Special
Issue Editor Catherine Palmer (Catherine_Palmer@hotmail.com).

Special issue of Communication and Sport: ‘Mapping the
Terrain: Communication Studies of Sport’
Communication is a fundamental component of sport. While much research has
focused on media and sport, there is a growing body of scholarship that examines
sport and communication from traditions other than media studies. Because this
work may be situated in one of the communication discipline’s traditional contexts
(e.g., organizational, relational, health) or grow from a focus in sport studies and
diverse ancillary disciplines, it ends up published widely across scholarly outlets.
Showcasing this work in Communication and Sport signals the journal’s commitment
to the diversity and viability of communication and sport research that examines
non-mediated aspects of sport by charting how the scholarly understanding of
communication addresses a host of ideas and concerns related to our collective
understanding of sport. As such, this issue aims to feature and extend notions of what
constitutes sport and communication scholarship.

81

With those goals in mind, the editors invite manuscripts that explore topics or
approaches in the following and related areas:
- Organizational communication and sport;
- Relational communication and sport;
- Group communication and sport;
- Health communication and sport;
- Family communication and sport;
- Instructional communication and sport;
- Communication, aging, and sport;
- Communication, disability, and sport;
- Communication, the environment, and sport;
- Communication, culture, and sport;
- Communication, race/ethnicity and sport;
- Communication, gender/sexuality, and sport;
- Communication, religion, and sport; and
- Rhetorical, critical, discourse/discursive, or narrative approaches to the study of
sport.
Articles featuring qualitative, quantitative, critical, historical, and other methods are
equally welcome. Given that media permeates sport to a great degree, the content
addressed in submissions to the special issue should aim to capture unique and
distinct features of communication and sport that do not directly rely on the analysis
of media content and/or processes. Submissions that consider media as a major
component of the work will be recommended for submission to Communication and
Sport for standard review.
Manuscripts for the Mapping the Terrain: Communication Studies of Sport special
issue
should
be
submitted
by
1
September
2013
at
http://mc.manuscriptcentral.com/commsport. In the submission process, authors
should both note submission for the Mapping the Terrain: Communication Studies of
Sport special issue in a cover letter and choose “Communication Studies Special
Issue” as the “Manuscript Type.” Manuscripts should follow the Manuscript
Submission Guidelines at http://com.sagepub.com. All manuscripts will be subject to
peer review under the supervision of the Special Issue Editors and Editor-in-Chief.
Expressions of interest, abstracts for consideration, and questions may be directed to
the Special Issue Editors: Michael L. Butterworth (mbutter@bgsu.edu) or Jeffrey W.
Kassing (jkassing@asu.edu).

Special Issue of Sport Management Review: ‘Managing Sport
for Social Change’
Sport for social change, often described as sport for development, uses sport as a
catalyst for change to build capacity and develop healthy and inclusive communities.
Sport has become an attractive mode of delivery for community and individual
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development around the world; however, there is a dearth of research on the
provision and management of sport for social change programs. While the
management of sport for social change projects (including tactics, strategies and
implications) underpins much current research, scholars have yet to critically analyse
and discuss the management aspects of these projects.
Sport for social change programs and organisations provide an intriguing space for
academic studies in unique social and cultural contexts. This special issue will focus
on managing sport for social change programs and associated policy implications
rather than the sociocultural or health issues facing socially excluded or marginalised
communities. In particular, the editors encourage scholars to engage critically with
management theory and praxis.
Possible topics include (but are not limited to):
- Programme implementation in developing or high-risk nations;
- Stakeholder management and sport for social change programs;
- Management roles and responsibilities of local and international organisers;
- Sport for social change participation, programming and delivery;
- Developing sport for social change organisational capacity;
- Facilitating community participation and empowerment;
- Sport for social change and social entrepreneurship;
- The relationship between corporate social responsibility and sport for social
change;
- Harnessing social media for sport for social change programs;
- Government and policy impacts on sport for social change programs;
- Monitoring and evaluation challenges of sport for social change; and
- Sustainable approaches towards local community capacity building.
The list is indicative and the editors welcome approaches from authors who would
like to discuss ideas for papers. The focus of the special issue will be conceptual and
empirical research with a strong contextual, theoretical or methodological basis that
advances knowledge. Case studies are welcomed, as per the SMR guidelines.
Submissions are due on or before 1 September 2013 via the SMR online
submission system at http://ees.elsevier.com/smr/. To ensure that all manuscripts
are correctly identified for review in relation to the special issue it is important the
authors select “Managing Sport for Social Change” when they reach the “Article Type”
step in the submission process.
All manuscript submissions must adhere to the Sport Management Review ‘Guide for
Authors’
available
at
http://www.elsevier.com/wps/find/journaldescription.cws_home/716936/authorins
tructions. Further information can be obtained from the Special Issue Editors: Emma
Sherry (e.sherry@latrobe.edu.au), Nico Schulenkorf (nico.schulenkorf@uts.edu.au),
or Laurence Chalip (lchalip@illinois.edu).
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Special Issue of Journal of Intercollegiate Sport: ‘Ethical
Leadership in Intercollegiate Sport’
Leadership in intercollegiate athletics has reached a tipping point. As we have
witnessed innumerable scandals and inappropriate activities, we are left to wonder
why leaders within intercollegiate athletic administration are failing student-athletes.
Given that scholars and officials, both within and outside of sport management, have
called for reform of university governance of athletic programs and reform of
enforcement processes at the National Collegiate Athletic Association (NCAA), we call
attention to the need for evaluation of leadership as an integral component to reform
of intercollegiate athletics. In particular, there is a need for research to examine
ethical leadership within intercollegiate sport.
The intent of this special issue is to provide a platform for the examination of ethical
leadership within intercollegiate athletics and to foster its study and practice within
the field. Conceptual, theoretical, and empirical work engaging with the issue of
ethical leadership in intercollegiate athletics is welcome for this special issue.
Suggested topics include, but are not limited to:
- Conceptual work examining ethical leadership in intercollegiate sport;
- Models for ethical leadership in intercollegiate sport;
- Multilevel analysis of outcomes associated with ethical leadership:
 Individual level outcomes (employee, student-athlete, university stakeholder)
associated with ethical leadership;
 Organizational level outcomes (graduation rates, coach/administrator
retention, winning percentage) associate with ethical leadership;
 Examination of potential moderators and mediators of the relationship
between ethical leadership and organizational outcomes;
 Antecedents to ethical leadership development;
- Development of measures to evaluate ethical leadership within an intercollegiate
sport context;
- Connection between leadership styles and ethical leadership;
- Ethical leadership and responses to organizational crisis;
- Organizational change and the impact of ethical leadership;
- Fostering an ethical culture in intercollegiate athletics;
- Relationship between organizational diversity and ethical leadership in
intercollegiate athletics;
- Exploring the influence of internal (e.g., student-athletes, coaches, university
personnel) and external stakeholders (e.g., media, alumni, boosters) on ethical
leadership behavior in intercollegiate sport;
- Examination of differences in ethical leadership between NCAA Divisions, the
National Intercollegiate Athletic Association (NAIA) and the National Junior
College Athletic Association (NJCAA).
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Manuscripts should follow the standard author guidelines for the Journal of
Intercollegiate Sport and should be submitted through Manuscript Central:
http://mc.manuscriptcentral.com/hk_jis.
Manuscripts should be submitted no later than 1 November 2013 in order to
receive full consideration. Direct any questions to Laura J. Burton
(laura.burton@uconn.edu). Anticipated publication is June 2014 (Volume 7, Issue 1).

European Sport Management Quarterly special issue: ‘Impacts
and Strategic Outcomes from Non-Mega Sport Events for Local
Communities’
The staging of sport events directly impacts the quality of life of people living in the
host communities. Sport events are temporal and can trigger a variety of short- or
long-term, positive or negative impacts, which lead to positive or negative outcomes,
and if sustained, these outcomes become legacies. Most of the research thus far has
focused on economic and tourism impacts of mega-events. It is unclear how or
whether small and medium sized events actually affect the overall wellbeing of people
living in the local community, especially from a non-monetary perspective such as
social life, urban regeneration, sport participation, environmental stewardship, or
infrastructure. Are there features that make non-mega-events different from megaevents with regard to their effect on local communities? If so, is the difference due to
the inherent features of the types of events or the characteristics of the smaller towns
and cities in which they are usually hosted, or a combination of both? What are the
underlying processes that make non-mega events uniquely different from mega
events for local citizens?
This special issue will bring work together that analyzes tangible and intangible
impacts as well as the strategic choices that host communities make when hosting
non-mega events, including the outcomes of those choices. Identifying and extending
our understanding of impacts and strategic outcomes will have practical value for
sport event management and strategy, and will advance our understanding of the
social, economic, and environmental consequences of events. While there are no
universal definitions of different types of events, non-mega-events are generally
smaller in size, scale, scope and reach than their mega counterparts (e.g., the Olympic
Games, the World Cup, the Euro Cup, the Commonwealth games). However, like
mega events, they are one-off, discontinuous and out of the ordinary.
Authors are invited to submit articles that contribute to our understanding of the
nature, management and implications of non-mega events. The editors invite both
conceptual and empirical papers related to the topic, from a range of perspectives and
impacts, especially non-monetary (e.g., social life, sport participation, urban
regeneration, local infrastructure, environmental stewardship…). Papers are welcome
to consider spectator sport events, participant sport events, or both.
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Manuscripts should follow the general submission guidelines of the European Sport
Management Quarterly. Papers should be submitted in electronic format to
mtaks@uwindsor.ca no later than 30 November 2013. Further information can be
obtained from the Special Issue Editors: Marijke Taks (mtaks@uwindsor.ca), B.
Christine
Green
(bcgreen@austin.utexas.edu),
or
Laurence
Chalip
(lchalip@illinois.edu).

South African Review of Sociology special edition: ‘Sociology
of Sport’
Large sections of the South African population participate in, watch and consume a
range of different sports. South Africa regularly produces world-class athletes and
teams who perform successfully in a number of sports on the global stage. The
country has hosted various sports mega-events such as the recent 2010 FIFA World
Cup. Sport in South Africa is a billion-rand industry with significant private and
public investment. Sport in South Africa is arguably one of the few unifiers in a
country with a long history of segregation, discrimination and social divisions.
Despite the unifying role sport plays in the country, it remains beset with divisions
along the lines of race, class and gender amongst others.
The editors invite papers that address sport within South Africa. Authors may want to
consider the following themes when submitting their abstracts and papers:
- Controversies, debates and discourses in the sociology of sport
- Sport and gender
- Race, identity and sport
- Consumption, leisure and sport
- Sport for development
- The state, political economy and sport
- Sport, education and coaching
- Sporting cultures and fandom
- Sport and social history
- Sport, philosophy and ethics
Guest editors: Dr Chris Bolsmann (School of Languages and Social Sciences, Aston
University, Birmingham, United Kingdom) and Prof. Cora Burnett (Department of
Sport and Movement Studies, University of Johannesburg, South Africa).
Authors are invited to submit a 400-500 word abstract for consideration for the
special issue by 31 October 2013. Selected authors will then be asked to produce a
full paper based on their abstract for potential publication subject to a review process
by 31 May 2014. Submissions should be sent to: sociologyofsport@gmail.com.
Articles should be 5000-8000 words in length. 4. All submissions will be
anonymously/blind reviewed by two independent assessors.
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12. RESOURCES

North American Baseball Statues Website Joins UK Sports
Statues Database
The Sporting Statues Project has just launched a database of North American
baseball statues. The database includes statues’ photos and their locations, dates,
sculptors and inscriptions for every statue of baseball-related characters.
The database joins an existing database of sport statues situated across the United
Kingdom. This site was launched in March 2012.
This
curious
and
informative
http://www.sportingstatues.com.

resource

can

be

accessed

at

‘Sport, Commerce & Culture in the Global Marketplace’ Study
Abroad programme
The University of Maryland, in conjunction with the University of Memphis, is
offering the ‘Sport, Commerce & Culture in the Global Marketplace’ Study Abroad
programme in London, England. The programme will be held 6-20 July 2013.
The course might be of interest to graduate and undergraduate students interested in
international sport business, sport management, globalization, sociology of sport,
culture, and the general production and consumption of sport. It combines formal
academic lectures and readings with discussions with industry executives, and
‘behind the scenes’ tours of organizations such as the FA Premier League, Octagon,
Visa, BSkyB television company, Tottenham Hotspur Football Club, the Rugby
Football Union, British Olympic Association, Wimbledon Lawn Tennis Club, and
Lord’s Cricket Ground. In addition to the programme in London, there will be preand post-travel activities that will be conducted on-line.
The programme is being run jointly by David L. Andrews (University of Maryland),
Michael Silk (University of Bath) and John Amis (University of Memphis). Students
can earn academic credits for participating in the program. Aspiring participants
should contact David L. Andrews as dla@umd.edu for further information.
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T.M.C. Asser Instituut and Institute for Information Law
awarded European Commission study on sports organisers’
rights in the EU
In its 2011 Communication on Developing the European Dimension of Sport, the
European Commission announced that it would launch a study to analyse the
exploitation of rights to sports events (sports organisers’ rights) from the perspective
of the EU legal framework. The European Commission has entrusted the study to a
consortium composed of the T.M.C. Asser Instituut, Asser International Sports Law
Center and the Institute for Information Law (IViR) of the University of Amsterdam.
The Asser International Sports Law Center will coordinate the study, which aims to
provide a comprehensive comparative analysis of various issues related to sports
organisers’ rights from an EU perspective, including the origin, ownership, and scope
of sports organisers’ rights in the EU Member States; the systems and licensing
practices related to the marketing and exploitation of media rights and image rights;
and the possibility of establishing licensing practices beyond the media field, in
particular in the area of gambling. The study will enable the European Commission to
assess whether EU action is needed to address identified problems.
The final report is due at the end of November 2013.
Information or questions can be directed to Dr. Ben Van Rompuy (T.M.C. Asser
Instituut) at b.van.rompuy@asser.nl or Dr. Thomas Margoni (IViR) at
t.margoni@uva.nl.

George
Washington
University
Programme in Sports Philanthropy

Launched

Academic

The Certificate in Sports Philanthropy offers a curriculum tailored to the unique
needs of those who work for professional sports teams, leagues, athlete foundations,
sport-related companies with an emphasis on corporate social responsibility,
nonprofits using sports for social good and those looking to enter the field.
The certificate will include four core on-line courses (covering 12 key learning
objectives) and a two day in-person residency at the beginning of the program.
Industry experts have been chosen to lead each lesson which will be tailored to meet
the needs of those who work in the field. Registration are currently open and the first
certificate is being offered between May 2013-September 2013.
More information can be found at www.gwusportsphilanthropy.com or by contacting
Alisha Greenberg at sportsphil@gwu.edu.
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Title IX Research Grant Funding Announcement
The Sport, Health and Activity Research and Policy (SHARP) Center for Women and
Girls, a partnership between the University of Michigan and the Women’s Sports
Foundation, fosters interdisciplinary and innovative research to enhance the scope,
experience, and sustainability of participation in sport, play, and movement for
women and girls.
Following the 40th anniversary of Title IX, and the ‘Title IX at 40’ conference hosted
by the SHARP Center in May 2012, they seek proposals to advance the goals and
impact of Title IX based on the recommendations made by key experts at the Title IX
at 40 conference.
Proposals should be organized around phenomena linked to Title IX that are both
theoretically motivated from within one or more academic disciplines, and that have
practical importance to policy, management, evaluation, or implementation.
Applications from researchers in any academic discipline, including the humanities
and sciences are welcome and encouraged.
The SHARP Center is particularly interested in projects that will inform policy
conversations and issues around Title IX – especially as they address the key areas of
research deemed to be priorities as detailed in the Title IX at 40 conference White
Paper. Collaborative and/or interdisciplinary projects are particularly encouraged.
Research teams may include faculty from US universities; administrators; sport
professionals; graduate students; postdoctoral fellows; and / or research scientists.
Funds may be used as seed money or to support ongoing activities. Proposals may
request funds for research- and/or outreach-related activities such as graduate
student salaries, data collection and management (including travel to research sites if
applicable), publication preparation, and dissemination of results.
The SHARP Center anticipates funding one proposal, up to a maximum of $15,000.
The due date for proposal submission is: June 30, 2013.
For more information about the tender or about the SHARP Center, please visit
http://irwg.research.umich.edu/sharp/.

ICSHC 2013 Research Report
Each year the International Centre for Sports History and Culture (ICSHC) produces
a research report. A copy of the new 2013 edition is now available to download via the
ICSHC Annual Reports page at this link: http://www.dmu.ac.uk/research/researchfaculties-and-institutes/art-design-humanities/icshc/annual-reports/icshc-annualreports.aspx.
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Good Governance in Grassroots Sport Guidelines released
Grounded in the International Sport and Culture Association, the Good Governance
in Grassroots Sport project, with special contribution from Transparency
International Germany, has developed Guidelines for Good Governance in
Grassroots Sport. The document is meant to be a tool to enable grassroots sport
leaders to assume the important responsibility of practicing Good Governance. The
purpose of the guidelines is to provide access to a sport specific governance resource
that will improve governance practices at the board and leadership level. It can assist
members of boards and committees, executive officers and managers of sport
organisations to develop, implement and maintain a system of governance that fits
the particular circumstances of grassroots sport, and to provide the basic information
to establish and maintain an ethical culture through a committed approach.
A copy of the guidelines is now available to download here: http://www.iscaweb.org/files/GGGS_WEB/Files/Guidelines_for_Good_Governance_in_Grassroots
_Sport.pdf.

Society of Sport Sciences in the Arab World launched
The Society of Sport Sciences in the Arab World (I3SAW) is composed by scientists
and specialists of sport (academics, teachers, managers, civil servants, journalists,
referees, etc); their unique objective is developing, promoting, and supporting sport
sciences in the Arab World.
Information about the objectives, missions and thematic research of the society can
be found at http://www.i3saw.org or http://www.i3saw.com; membership
applications, an Ethical Code, and other resources can be accessed on the website as
well.

TESS project to improve knowledge of English language in
sports
English is the most used language in the sports world as it is often the official
language during technical meetings, competitions, refereeing or press conferences. It
seems essential to create a tool which will permit to sportspersons - directors,
coaches, team managers, athletes, judges, referees, students, spectators - who already
have a basic understanding of the language a way to improve in this domain. Thus the
TESS Project has been established. The finished product will be a multimedia elearning tool that will have a strict link to sport life, practices and competition and it
will look like a metro map. More information about this EU co-funded project is
available at http://www.englishinsport.eu/.
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13. THE READING CORNER

An Ethnography of English Football Fans: Cans, Cops and Carnivals
Pearson, Geoff
Manchester: Manchester University Press, 2012
272 pp. ISBN 978-0719087219 (hc)
Berkshire Encyclopedia of World Sport, Third Edition
Great Barrington, MA: Berkshire Publishing, 2013
1500 pp. (3 vol.) ISBN: 978-1933782676 (hc)
Le sport et la guerre. XIXe et XXe siècles
Robène, Luc (Ed.)
Rennes: Presses Universitaires de Rennes, 2012
538 pp. ISBN 978-2753521261
Memórias de Peyroteo (5th ed.)
Peyroteo, Fernando
Porto: Edições Afrontamento
304 pp. ISBN 978-9723612738
New Media and Sport: International Legal Aspects
Lefever, Katrien
New York: Springer, 2012
322 pp. ISBN: 978-9067048729 (hc)
Physical Education and Sport in Independent Schools
Tozer, Malcolm (Ed.)
Woodbridge: John Catt Educational, 2012
300 pp. ISBN 978-1908095442
Rooting for the Home Team: Sport, Community, and Identity
Nathan, Daniel A. (Ed.)
Champaign, IL: University of Illinois Press, 2013
248 pp. ISBN: 978-0252079146
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Sport and Film
Crosson, Seán
London: Routledge, 2013
208 pp. IBSN 978-0415569927 (hc) 978-0415569934 (pbk)
Sport Finance (3rd ed.)
Fried, Gil, Timothy DeSchriver and Michael Mondello
Champaign, IL: Human Kinetics
432 pp. ISBN 978-1450421041
Sports in America from Colonial Times to the Twenty-First Century: An
Encyclopedia
Riess, Steven A. (Ed.)
Armonk, NY: M.E. Sharpe, 2011
1063 pp. ISBN 978-0765617064
Sport in Capitalist Society: A Short History
Collins, Tony
New York: Routledge, 2013
184 pp. ISBN 978-0415813563
Sports in Higher Education: Issues and Controversies in College Athletics
Sailes, Gary (Ed.)
San Diego: Cognella, 2013
262 pp. ISBN 978-1609274863 (pbk)
Sport, Peace, and Development
Gilbert, Keith and Will Bennett (Eds.)
Champaign, IL: Common Ground Publishing, 2012
530 pp. ISBN 978-1612290867 (pbk)
Sport, Politics and Society in the Arab World
Mahfoud Amara
Basingstoke: Palgrave Macmillan, 2012
208 pp. ISBN: 978-0230307926
The 1912 Stockholm Olympics: Essays on the Competitions, the People,
the City
Yttergren, Leif and Hans Bolling (Eds.)
Jefferson: McFarland, 2012
292 pp. ISBN 978-0786471317 (pbk)
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The Bullets, the Wizards, and Washington, DC, Basketball
Abrams, Brett L. and Raphael Mazzone
Lanham: Scarecrow Press, 2012
388 pp. ISBN 978-0810885547 (hc)
The Making of Les Bleus: Sport in France, 1958-2010
Krasnoff, Lindsay Sarah
Lanham, MD: Lexington, 2013
238 pp. ISBN 978-0739175088 (hc)
The Summits of Modern Man: Mountaineering after the Enlightenment
Hansen, Peter H.
Cambridge, MA: Harvard University Press, 2013
392 pp. ISBN 978-0674047990
The Urban Geography of Boxing: Race, Class, and Gender in the Ring
Heiskanen, Benita
New York: Routledge, 2012
210 pp. ISBN 978-0415502269 (hc)
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